JOCBiZly, 1HTEIPOBAHOTO B MICIIEBI COIllaJibHI, E€KOHOMIYHI Ta KYJbTYpHIi
cuctemH. Lle BHOCUTH CBOi KOPEKTUBHU HE JIMIIE B HOTO CYTHICTh 1 IpU3HAUEHHS,
a ¥ po3poOKy HOoro TEOpeTUUHMX 3acal, 30KpeMa Kiacudikaiii Horo BUAIB, 110
BHMArae noJajbuioro BA0CKOHAJIEHHS.

3 ormsimy Ha 1€, HOBITHIM 1HCTPYMEHTOM 3a0€3MeUYeHHS PO3BUTKY
KyJbTYPHOTO TypU3My Ma€ CTaTH JIOTICTUKA. 3aBJSKH HOBU3HI 1 €(heKTUBHOCTI
JIOTICTUYHOrO MIiJIXO/ly BH3HAayYeHa MpoOjieMaThka MOXke OyTH KOMILIEKCHO i
CHUCTEMHO BUIIICHA.
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The algorithm of state management of the tourism industry has significant
differences depending on the country and the role of tourism in its economy,
including the availability of unique natural and historical and cultural resources,
the potential of the national tourism market, the availability of tourism resources
for domestic and foreign tourists. investment in the tourism industry and from
other factors.

It should be noted that public administration of the tourism industry in
each country is different, depending on the country, the role of tourism in its
economy, the scale of investment in the tourism industry and other factors.
However, even significant tourism potential does not guarantee the successful
development of the tourism industry in the country. The closest to Ukraine in
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terms of borrowing tourism experience is Poland, which, like Ukraine, has many
tourist resources of almost all kinds.

Protection of the rights of tourist enterprises, satisfaction of professional
and social interests is provided by the Polish Chamber of Tourism, whose
members are the most famous tourist, insurance, transport enterprises, trade,
hotel corporations, other representatives of accommodation establishments,
tourist educational establishments.[4]

In the context of my research of foreign experience of countries in the
formation and development of tourism potential, it is also worth mentioning
France. The principle of decentralization has a special impact on French tourism
policy. Emphasis should be placed on state support for social tourism in France,
in particular aspects such as the development of the national program "Tourism
for the Disabled", as well as relevant regulations aimed at supporting tourism
services for people with disabilities.[3]

The French experience shows that the maximum effect in the
development of tourism can be achieved only with the cooperation of executive
authorities, local governments, public and professional organizations and
business structures.

The tourism industry of Ukraine is facing many problems that need to be
solved by improving the system and mechanisms of its public administration.

The main advantages of Italy are excellent tourist infrastructure, as well as
a large number of natural and cultural sites of world importance, international
exhibitions and fairs

As for Ukraine's neighbor "second order", namely the Czech Republic, its
economy is based on the principles of open free market. The Government of the
Republic has created a regime of maximum promotion of investment in the
country's economy.

If we analyze the experience of public administration of tourism potential
of Japan, we note that it is a unique country in the world not only due to
geographical location and high rates of economic development, but also Japan is
a shining example in public administration of tourism.[2]

If we consider the state management of tourism potential of Spain and
Germany, it should be noted that both countries are traditional world-class
tourist areas, whose tourism industry offers high quality and diverse tourism
product - from beach holidays and skiing to pilgrimage and eco-tours.[1]

Conclusions. The general world trend is to promote the development of
the tourism industry and the tourist potential of the country, create effective
government institutions responsible for the tourism industry, provide significant
investment assistance to build tourism potential and promote the development of
major tourist regions. In developed countries, much attention is paid by the
relevant public administration to the creation of a positive tourist image of the
country from abroad. Examples of researched countries show that Ukraine,
having a large number of unique and diverse natural and historical tourist
resources, should with the help of good governance promote the formation of its
own tourism potential as a factor in consolidating Ukrainian society and create
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favorable conditions for public development for tourism. as famous tourist
countries do.
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OCOBJIMBOCTI BPEH/IMHI'Y B TYPUCTHUYHIN I'AJTY3I
B.B. Koctunenp, TOKTOp eKOHOMIYHHX HayK, JTOIICHT
C.I'. Manepa, 3100yBad BUIIO1 OCBITH, 4 KypC
Kuiscokuii nayionaneruil yHigepcumem mexnHon02ii ma OUu3atiHy

KitouoBi cnmoBa: Opena, OpeHAMHT, TYpUCTUYHUN OpPEHAMHT, MOJEII Ta
cTparerii (popMyBaHHS TYpPUCTUYHOTO OpEHIY.

B ymoBax moCTIHOTO 3arocTpeHHs KOHKYpEHIi B TypusMmi sk cdepi
HaI[lIOHAJILHOTO TOCMOJApCTBA MAPKETHHI TEPUTOPIi, 30KpeMa TaKl KIHOYOBI
Kareropii, Sk OpeHI Ta IMIJK, MalOTh TMPIOPUTETHE 3HAYEHHSA MIpH
NO3ULIOHYBaHHI 1 MPOCYBaHHI TYPUCTUYHUX MPOIYKTIB. Y 3B’S3KY 3 LIUM BCE
OuTbIIe KpaiH Ta PETIOHIB IUIECHPSIMOBAHO 3alMarOThCs (OPMYBaHHSIM 1
IPOCYBAaHHSM BJIACHOTO OpeHIy 4M OpeH]ly MEBHOI MICLEBOCTI JUIsl 3a1yUYCHHS
yBarv MOTEHIIMHUX CIIOKUBAYIB.

bpenn — 1e CyKyIHICTh XapaKTEpPUCTHK, sIKI MOPOJKYIOTh HE TUIBKHU Y
CBIJIOMOCTI, ajie¢ ¥ MiJICBIJIOMOCTI CIOKHBayda acoIfiailli 3 KOHKPETHUM TOBapOM
abo mocnyroro 1 3a0e3medyroTh HWOTO BII3HABAHICTh Ta 1ACHTHQIKAIIIO, IO
J03BOJTHIIO c(hOpMYyBaTH aBTOPChKE BU3HAYCHHSI OPEH]I-OPIEHTOBAHOI CTpaTerii
YOPABIIHHS ~ HAI[lOHAJIBHUM TYPUCTUYHUM TMPOAYKTOM, SKa € YITKUM,
[OCJIIIOBHUM Ta BU3HAYEHUM Yy YacCOBOMY IPOCTOpl CTPATEriYHUM ILIAHOM-
pEeKOMEHJALle0 A JepKaBHUX  OpraHiB  BJIadd, KOMEpPLIMHUX Ta
HEKOMEPIINHUX OpraHi3allii, sKi 3A1MCHIOIOTH CBOIO MISJIBHICTH Y MeXax
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