Possumox mapxemunzy ma npocyéaHms MypUCmuyHo20 puHKYy € KIIOYOBHMH Ui 3alydeHHS TYPHCTIB Ta
MIIBUIICHAS] KOHKYPEHTOCIPOMOIXKHOCTI. BUKOpHCTaHHS i1HTEPHET-MAPKETHUHTY, BKIIOYAIOYM COIliaIbHI MEpexi,
KOHTEHT-MapKETHHT, TONTyKoBY onTuMmi3zalito (SEQ) 1 KOHTEKCTHY pekiiamy, a TaKoXK po3poOka MOOITBHHUX JTOMATKIB
Ta CalTiB, BAKOPUCTAHHS MOOUIBHHUX CIIOCO0IB MapKeTHHTY, Takux sk SMS-pekiiama Ta iH., 6€3yMOBHO JOIIOMOXXYTh
MOKPALUTH MapKETHHIOBI cTpaTerii Ta e(eKTHBHICTh NMpPOCYBaHHS Ha TYpHUCTHYHOMY PHUHKY, 3aJy4UTH Oijblie
KJIIEHTIB Ta 3017IBIIUTH OOCSTH HPOIAXKIB.

Ilapmuepcmeo mypucmuunozo puHKy 3 I[HWUMU 2aTy35My MOXE CHPHUSATH CTBOPEHHIO IHTETPOBAHUX Ta
KOMIUIEKCHUX TYPHUCTHYHHMX TPOAYKTIB, MONIMIIUTA TYPUCTUYHUHM JOCBIA 1 PO3IIMPUTH KOHKYPEHTHI IepeBary,
0co0NMMBO B KpU30BUX cHTyauisix. ChoiBmpans Ta MapTHEPCTBO 3 PECTOpaHAMM, MICHEBHMHU HPOJYKTOBUMH
BUPOOHUKAMH, 3 MYy3€sIMH, rajepesMH, TeaTpaMH Ta KyJIbTYPHHMH (EeCTHBAILSIMH, 31 CHOPTHBHHMH CTaJiOHAMH,
roibpd-kiIydamMu, po3BaKaJbHAMU MapKaMHU Ta iHIMAMHU cepaMi CYMIKHUX MOCIYT CYTTEBO IOIIOMArar0Th 3pOOUTH
TYPUCTHIHHUN Oi3HeC OLTBII Pi3HOMAHITHHM i HACHYEHUM, a TAKOX PO3MIMPUTH MOXKIIHBOCTI JJIS ITiIBUIICHHS HOTO
KOHKYPEHTOCTIPOMO>KHOCTI.

3anyyenns epomaou 00 MypucmuyHO20 PUHKY MOXKE CTATH BAKIUBUM (AKTOPOM y PO3BUTKY TYPHUCTHYHOL
IHAYCTpIl Ta MiABHIICHHI MPUBAOIMBOCTI MICIICBUX O0’€KTIB IJIsl MOJOPOKYHOUHUX, JOMOMOITH 3POOHTH MOIOPOXKI
O17bII ABTEHTHYHUMH Ta BOKJIMBUMH JUIS TYPHUCTIB, COPUSITH €KOHOMIYHOMY PO3BUTKY Ta MOKPALIUTH SKICTh XKUTTS
MICLIEBUX KUTEJIB.

36epesicennsi enyukocmi mypucmuuno20 puHKy, OCOOIMBO B MIHJIMBHX YMOBaX Ta KPH30BUX CHTYaIlisX, Mae€
Ba)XJIMBUI BIUIMB Ha SIKICTh MOJOPOXKI Ta TYPUCTHYHY iHAYycTpito. Lle monomarae 3MEHIIMTH PU3UKHU Ta ONEPATHBHO
pearyBaru Ha HenepenoauyBaHi 0OCTaBHHU 3315 MIATPUMaHHS CTaOLIBHOCTI Ta KOHKYPEHTOCIPOMOKHOCTI Taly3i.

Iliosuwennss AKocmi 06CIY208Y8AHHA MYPUCMUYHO20 PUHKY € KPUTHYHO BaXKIMBHM [UIS 3aJy4CHHS Ta
YTPUMaHHS KII€HTIB, CTBOPEHHS MO3UTHBHOIO BPAKECHHS Ta MiABUILCHHS KOHKYPEHTOCIPOMOXKHOCTI, NOIOMArae
3ay9UTH 1 3aJ0BOJBHUTH KII€HTIB, MiABHIINTHA JIOSJIBHICTE Ta CTBOPHTH IO3UTHBHUH IMIIK U1 CyO’€KTiB
TYPUCTUYHO] Taiy3i Ta MiCLIEBOCTEH.

AHaniz KOHKYpeHmie Ha mypucmuyHomy puHKy € BOXIHBUM JUIi ycmixy Oi3Hecy B Wi ramysi. Lle monmomarae
cy0’€KTy TOCHOIApIOBAaHHS 3pO3YMITH SKE Miclle BiH 3aliMae Ha pPUHKY, pO3pOOUTH e(pEeKTHBHY CTPATETiI0 Ta
npuiiMaTH OOTPYHTOBaHI pIIIEHHS 3aJisl 3pOCTaHHA KOHKYPEHTOCIPOMOXHOCTI TYPHCTHYHOTO Oi3Hecy. AHaii3
KOHKYPEHTIB IOBHHEH OyTH TOCTIHHMM Ta Oe3lepepBHUM mpolecoM. BiH Mae amantyBaTHCs JO 3MiH Ha PUHKY i
3aBXKIM OYTH aKTyaJbHUM.

L1i 3axoam ciiJ BBa)KaTW OCHOBHMMH Ha ILIAXY HOCHJICHHS KOHKYPEHTHHX IepeBar Cy0’€KTiB TYpPHCTHYHOI
ranysi B YkpaiHi B yMOBax BiiiHH.
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HOSPITALITY INDUSTRY:
CURRENT TRENDS AND PROBLEMS OF DEVELOPMENT

In recent years, the global hospitality industry has confidently held the top spot in terms of popularity among
both large investors and small and even start-up entrepreneurs. After all, the main feature of the hotel business is that
its growth does not stop even during the global economic crisis. No matter how things are in the economy, people all
over the world do not refuse to travel, even short-term.

2023 has become the year of domestic tourism for the tourism industry of Ukraine. Thanks to Ukrainians who
continue to travel and rest in their country, the tourism industry can function and pay taxes.

Traveling in Ukraine today is not only a way to relax, but also a means of physical recovery and psychological
relief, both for our defenders and their families, and for civilians. And this is also a way to support the economy of the
country, which today works exclusively for our defense.

More than half of the respondents (54%) prefer urban tourism and hiking. Excursions to historical monuments
and museums are chosen by 28% of Ukrainians. 23% spend their time relaxing on the beach. Event tourism is also
popular with 23% of respondents. A little less - 22% - like to travel the country in order to study gastronomic
specialties in the regions. Active recreation to the heart of 16%.
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The full-scale war certainly had a significant impact on all aspects of life in our country. However, despite the
difficulties and challenges faced by Ukrainians, the hotel business in the country continues to develop in an amazing
way. The pause in international tourism, caused by the war, leads to the fact that Ukrainian hotel facilities turn to the
domestic market. Many Ukrainians choose to rest and travel within their own country, and hotels are becoming a
popular vacation destination.

In addition, Ukraine has a rich cultural and historical heritage, as well as various natural attractions. In these
circumstances, hotel facilities become an attractive and convenient accommodation option for tourists who sincerely
want to enjoy natural beauty.

Considering the difficult situation in Ukraine, the population is increasingly reorienting from outbound tourism
to domestic tourism. Tourists are looking for alternative options for recreation within the country.

It is important to understand that for the formation of competitive hotel products, it is necessary to take into
account the interests of the consumer, primarily related to modern leisure formats [1, p.145].

Over the past few years, the hotel business has been through a lot: lockdowns, war and blackouts. Of course, all
this affected the service, building communication with guests and operational procedures. Meanwhile, the values of
customers were also changing [2, p.124].

In 2020-2021, the issues of safety, cleanliness, contactless technologies have become very relevant for all
hoteliers, and will remain so for a long time to come. And people's increased awareness of environmental friendliness,
conscious consumption, health and self-care have set new standards for hotels. While the war made the issue of
security as topical as possible and brought it to a completely new level. An important factor when choosing a hotel for
guests was the availability of shelter and a clear algorithm of actions of the facility's employees in case of emergency
situations. In addition, in modern conditions, the possibility of a flexible approach to the date of arrival, cancellation
and refund plays a significant role. Now it is difficult for people to be sure of their plans for more than a few hours, so
if the hotel goes to meet the guests in this matter, it is positively reflected in its occupancy.

Every year, in response to external factors, new trends appear in the hospitality market. And the last year was no
exception, bringing transformations to the hotel service. In particular, domestic tourism with updated services and a
unique experience for travelers is currently relevant. Let's consider the main trends in the tourism sector that will be
relevant this year.

1. Rest in combination with work.

This is a very stable trend that has been talked about since 2019, when the importance of offices decreased and
the popularity of remote work increased rapidly. A large number of companies since then practice a hybrid work
format, allowing their employees to work partially remotely.

This trend gives hotels the opportunity to adapt their offer according to the needs and wishes of guests. At this
time, accommodation establishments will benefit from a large number of power outlets, free high-speed Wi-Fi, Zoom
rooms, which can also be used as spaces for holding webinars, online lectures, etc. And unlimited coffee will add
additional appeal to such an offer.

This year in Ukraine, this trend can be called work in places for recreation. So, many companies moved their
employees to safer regions and placed them in hotels in resort cities such as Bukovel, Yaremche, etc. At the same
time, employees moved with their families, so the issue of creating a comfortable environment for all family members,
provided long-term residence, became very important. This changed the menu in restaurants, the format and mode of
operation of additional services, the approach to operational procedures in hotels. After all, for some people they have
become both a home and an office.

2. Travel within your city (region).

3 considering the fact that not all people have the opportunity to go abroad, travel within their city or region has
become relevant again. For example, married couples arrange a mini-vacation for one day within their own city in one
of the hotels. It is also associated with the danger and impossibility of leaving the family for a long time.

Creating special tours or offers for local residents is an additional opportunity for hotels to increase occupancy.
In addition, it is necessary to popularize additional services in facilities for local residents - breakfasts, SPA, Zoom-
rooms, children's spaces, etc.

3. Digitization of guest experience

In recent years, the trend of providing digital and contactless services has gained great popularity [3]. People who
are used to unlocking their smartphones and laptops with facial recognition and fingerprints expect the same
convenience in accessing their hotel rooms. Yes, many guest-oriented services have become contactless - mobile
check-in and check-out, contactless payments, use of biometric data. An example is the fact that a large number of
Ukrainian citizens use the "Diya" application to store and provide documents necessary for registration. The
possibility of reading this data and synchronizing it with the hotel's PMS already ranks as not just desirable, but
necessary functions.

Face and fingerprint recognition technologies can be expected to replace keys and access cards to hotel rooms
soon. In general, the digitalization of the hotel guest experience is something that hoteliers need to invest in in the near
future.

4. Personalization

The trend towards personalization is increasing every year, because the service process becomes much better if
the staff knows additional information about the guest's preferences [4].

The hotel industry collects customer check-in and payment data, but this information does not facilitate
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personalization. In order to provide personalized service, it is important to collect data about guests even before they
arrive. For example, when hoteliers send e-mails confirming reservations, you can ask people about their preferences:
what they like more - tea or coffee, what smell of shampoo they like, etc.

It is also important how hoteliers will use this data in the future. For example, if the establishment wants to make
a compliment - to present a fruit plate to the guest, then you can ask the person which fruit he likes more, and treat him
during check-in. It will be easier for small hotels to implement such a tradition, since they are usually freer and faster
in making decisions.

5. Economy of impressions.

In addition to personalization, guests want a unique experience. Minimalism has reactivated the somewhat dusty
adage "less is better." People are looking less and less for lavish displays of wealth and instead want to spend wisely.
At the same time, they need unique experiences, special and interesting locations, and active recreation. Nowadays,
guests are increasingly interested in new experiences related to the art, traditions and history of Ukraine.

The modern consumer seeks to get the maximum of new impressions from travel and intellectual leisure. The
search for new experiences not only from excursions, but also from living conditions and immersion in the
environment comes to the fore [5].

Today, a special role among all the variety of hotels and other means of accommodation is played by historical
hotels - objects of cultural heritage, which during the entire history of their existence embodied the idea of the highest
level of comfort of their time, design and service.

The concept of historical hotels is popular today in many countries of the world [1, p. 154]. Such institutions are
the embodiment of originality and exclusivity, they have their own style and are always unique. The formation of not
only a unique interior, but also an original atmosphere, the organization of additional services within the framework of
leisure activities is also the most important factor that attracts tourists who want to get unique sensations.

One of the options for creating impressions is entertainment, organized by turning guests from observers into
full-fledged participants in the theatrical action. The creation of hotels in historical settings and the theatrical
organization of hospitality processes are aimed at improving the quality of service, promoting the hospitality product
and increasing its competitiveness.

In addition, the concept and direction of the hotel creates conditions for diversification of hotel services, creation
and implementation of various innovations and exclusive services.

This trend affects the design of the hotel, the services it provides, and even the menu offered in the restaurant.
Currently, it is important that hoteliers can create a special experience for the guest: introduce him to local attractions
and offer interesting experiences.

So, in the future, hotels should reach a new level. First of all, introducing additional services, taking into account
current events in the city and country, as well as changing our approach to guest service, making their experience more
unique and unforgettable. This year, hotels are not only about overnight stays, but also about impressions, after
receiving which the guest will definitely return to you.
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Kuiscoruii nayionanvruil yHisepcumem mexnonoziu ma ouzauny, Kuig

HJIAXHUA ®OPMYBAHHS ITIO3UTUBHOT'O
IMIJ{KY TYPUCTUYHOT'O BI3BHECY B YMOBAX BIHHU

Y cydacHOMY CBITi TypH3M € BaXUIUBUM PYIIHHUM (hakTOpOM AT €EKOHOMIYHOTO 3POCTaHHS KpaiH, alne YMOBH
BIHM CTBOPIOIOTH 3arpo3M [UIA TypUCTUYHOTO OizHecy. Came TOMY akTyaldbHUM € JOCHIKEHHS MOXIHUBUX IIIAXiB
(hopMyBaHHS TIO3UTHBHOTO IMIJKY TYpUCTHYHOTO Oi3HECY B YKpaiHi B yMOBax BiHH.
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