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Architectonics of competitiveness of innovation–oriented 
enterprises in the context of international globalization
The subject of the research is theoretical strategic approaches to ensuring the competitiveness 

of innovation–oriented enterprises in the context of international globalization.

The aim of the research is to determine the theoretical foundations of the architectonics of 
competitiveness of innovation–oriented enterprises in the context of international globalization.

Research methods. The main methods were method of system analysis; induction and deduction; 
literature search method; competitive analysis; strategic analysis, factor analysis; graphical and others.

Results of the investigation. It has been established that the architectonics of competitiveness of 
innovation–oriented enterprises in the context of international globalization is gaining relevance in 
the context of dynamic changes in the world economic space, increasing competition in the global 
market and the importance of innovation for ensuring the sustainable development of companies. 
It is determined that enterprises must quickly adapt to the challenges of globalization, in particular 
through the introduction of innovative strategies and new technologies, where innovation is becoming 
a key factor determining the ability of companies not only to maintain their market position but 
also to expand their capabilities in the international arena. It is proved that modern enterprises 
are facing such global trends as digitalization, environmental transformation, and integration into 
international logistics, which requires an effective competitiveness management strategy. The study 
of competitiveness architectonics allows us to reveal the structural elements and interrelationships 
that form a comprehensive system of competitive advantages of innovation–oriented enterprises. 
Given the constant changes in the global market, it is important to understand how globalization 
processes affect the development of innovative enterprises and what strategies can ensure their 
sustainability and success in the long term. It is determined that the architectonics of competitiveness 
of innovation–oriented enterprises is a system of structural and functional components that provide 
the enterprise with a stable position in the market in the context of the following potentials: innovation 
potential; financial potential; marketing potential; organizational potential. The main factors of 
influence on innovation–oriented enterprises in the context of globalization are investigated: access 
to international markets; international cooperation; technology transfer; competitive pressure. The 
strategic directions of innovation–oriented enterprises to improve competitiveness in the context 
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of globalization are proposed: investing in innovation; improving the efficiency of operations; global 
presence; international cooperation.

Scope of the results. Competitiveness of the enterprise, enterprise economics, enterprise strategy, 
enterprise management, enterprise innovation, enterprise efficiency, international and global economy.

Conclusions. As a result, we have proved that the competitiveness of innovation–oriented 
enterprises in the context of international globalization is a complex and multidimensional phenomenon 
that requires an effective management architecture. It is established that enterprises that are able to 
adapt to new challenges, using innovation as the basis of their strategy and actively developing their 
international presence, have a better chance of operating effectively. It has been determined that in 
the context of globalization, competitiveness is not limited to local markets – it has an international 
dimension, which requires a strategic approach to managing innovations and resources. It is 
established that the intensive growth of globalization has affected the dynamics of development of 
many sectors of the economy, especially in the context of the spread of information technology and 
rapid innovation. It is proved that innovative enterprises seeking to be competitive in the international 
arena must constantly adapt to changes and develop new technological solutions: the competitiveness 
of such enterprises largely depends on their ability to innovate, adapt strategies to global conditions 
and respond quickly to new challenges. The author proposes to define competitiveness architectonics 
as a set of interrelated components that allow an enterprise to maintain and strengthen its position in 
international markets, where innovative strategies, flexibility and openness to change are the basis for 
successful functioning in the context of global competition.

Keywords: architectonics, competitiveness, innovations, enterprises, international globalization, world 
space, enterprise development, strategies, integration, transformation, potential, factors of influence.

ÏÓÇÈÐÜÎÂÀ Ï. Â., ÀÍÀÍÜªÂÀ Î. Î.,
ÃÎÔÌÀÍ Ì. Î., ÁÓÐÌÅÖÜÊÈÉ Â. Â.

Àðõ³òåêòîí³êà êîíêóðåíòîñïðîìîæíîñò³ ³ííîâàö³éíî–
îð³ºíòîâàíèõ ï³äïðèºìñòâ â êîíòåêñò³ ì³æíàðîäíî¿ 

ãëîáàë³çàö³¿ 
Ïðåäìåòîì äîñë³äæåííÿ º òåîðåòè÷í³ ñòðàòåã³÷í³ ï³äõîäè ùîäî çàáåçïå÷åííÿ êîíêóðåíòî-

ñïðîìîæíîñò³ ³ííîâàö³éíî–îð³ºíòîâàíèõ ï³äïðèºìñòâ â êîíòåêñò³ ì³æíàðîäíî¿ ãëîáàë³çàö³¿

Ìåòîþ äîñë³äæåííÿ º âèçíà÷åííÿ òåîðåòè÷íèõ îñíîâ àðõ³òåêòîí³êè êîíêóðåíòîñïðîìîæíîñò³ 
³ííîâàö³éíî–îð³ºíòîâàíèõ ï³äïðèºìñòâ â êîíòåêñò³ ì³æíàðîäíî¿ ãëîáàë³çàö³¿.

Ìåòîäè äîñë³äæåííÿ. Îñíîâíèìè ìåòîäàìè ñòàëè: ìåòîä ñèñòåìíîãî àíàë³çó; ³íäóêö³¿ òà äå-
äóêö³¿; ë³òåðàòóðíî–ïîøóêîâèé ìåòîä; êîíêóðåíòíèé àíàë³ç; ñòðàòåã³÷íèé àíàë³ç, ôàêòîðíèé àíà-
ë³ç; ãðàô³÷íèé òà ³íø³.

Ðåçóëüòàòè ðîáîòè. Âñòàíîâëåíî, àðõ³òåêòîí³êà êîíêóðåíòîñïðîìîæíîñò³ ³ííîâàö³éíî–îð³ºí-
òîâàíèõ ï³äïðèºìñòâ ó êîíòåêñò³ ì³æíàðîäíî¿ ãëîáàë³çàö³¿ íàáóâàº àêòóàëüíîñò³ â êîíòåêñò³ äèíà-
ì³÷íèõ çì³í ñâ³òîâîãî åêîíîì³÷íîãî ïðîñòîðó, ï³äâèùåííÿ ð³âíÿ êîíêóðåíö³¿ íà ãëîáàëüíîìó ðèíêó 
òà âàæëèâîñò³ ³ííîâàö³é äëÿ çàáåçïå÷åííÿ ñòàá³ëüíîãî ðîçâèòêó êîìïàí³é. Âèçíà÷åíî, ùî ï³äïðè-
ºìñòâà ïîâèíí³ îïåðàòèâíî àäàïòóâàòèñÿ äî âèêëèê³â ãëîáàë³çàö³¿, çîêðåìà ÷åðåç âïðîâàäæåííÿ 
³ííîâàö³éíèõ ñòðàòåã³é òà íîâèõ òåõíîëîã³é, äå ³ííîâàö³¿ ñòàþòü êëþ÷îâèì ÷èííèêîì, ùî âèçíà÷àº 
çäàòí³ñòü êîìïàí³é íå ëèøå âòðèìàòè ïîçèö³¿ íà ðèíêó, àëå é ðîçøèðþâàòè ñâî¿ ìîæëèâîñò³ íà 
ì³æíàðîäí³é àðåí³. Äîâåäåíî, ùî ñó÷àñí³ ï³äïðèºìñòâà ñòèêàþòüñÿ ç òàêèìè ãëîáàëüíèìè òðåí-
äàìè, ÿê öèôðîâ³çàö³ÿ, åêîëîã³÷íà òðàíñôîðìàö³ÿ, ³íòåãðàö³ÿ â ì³æíàðîäíó ëîã³ñòèêó, ùî âèìàãàº 
åôåêòèâíî¿ ñòðàòåã³¿ óïðàâë³ííÿ êîíêóðåíòîñïðîìîæí³ñòþ. Äîñë³äæåííÿ àðõ³òåêòîí³êè êîíêóðåíòî-
ñïðîìîæíîñò³ äîçâîëÿº ðîçêðèòè ñòðóêòóðí³ åëåìåíòè òà âçàºìîçâ’ÿçêè, ÿê³ ôîðìóþòü êîìïëåê-
ñíó ñèñòåìó êîíêóðåíòíèõ ïåðåâàã ³ííîâàö³éíî–îð³ºíòîâàíèõ ï³äïðèºìñòâ. Âðàõîâóþ÷è ïîñò³éí³ 
çì³íè íà ñâ³òîâîìó ðèíêó, âàæëèâî çðîçóì³òè, ÿê ãëîáàë³çàö³éí³ ïðîöåñè âïëèâàþòü íà ðîçâèòîê 
³ííîâàö³éíèõ ï³äïðèºìñòâ, òà ÿê³ ñòðàòåã³¿ ìîæóòü çàáåçïå÷èòè ¿õíþ ñò³éê³ñòü ³ óñï³øí³ñòü ó äîâãî-
ñòðîêîâ³é ïåðñïåêòèâ³. Âèçíà÷åíî, ùî àðõ³òåêòîí³êà êîíêóðåíòîñïðîìîæíîñò³ ³ííîâàö³éíî–îð³ºí-
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Formulation of the problem. The architecton-
ics of competitiveness of innovation–oriented en-
terprises in the context of international globaliza-
tion is gaining relevance in the context of dynamic 
changes in the world economic space, increasing 
competition in the global market and the impor-
tance of innovation for ensuring the sustainable 
development of companies. Since companies must 
be able to quickly adapt to the challenges of glo-
balization, in particular through the introduction of 
innovative strategies and new technologies, inno-
vation is becoming a key factor in determining the 
ability of companies not only to maintain their mar-
ket position but also to expand their capabilities in 
the international arena.

Today, companies are facing global trends such 
as digitalization, environmental transformation, 
and integration into international logistics, which 
requires an effective competitiveness manage-

ment strategy. The study of competitiveness ar-
chitectonics allows us to reveal the structural 
elements and interrelationships that form a com-
prehensive system of competitive advantages of 
innovation–oriented enterprises. Given the con-
stant changes in the global market, it is important 
to understand how globalization processes af-
fect the development of innovative enterprises and 
what strategies can ensure their sustainability and 
success in the long run. Thus, the study of this top-
ic is aimed at analyzing the main factors that con-
tribute to the formation of competitive advantages, 
which is of great importance for the development 
of modern enterprises seeking to strengthen their 
positions in the international market in the context 
of globalization.

Analysis of research and publications on the 
problem. The issue of the architectonics of com-
petitiveness of innovation–oriented enterprises in 

òîâàíèõ ï³äïðèºìñòâ – öå ñèñòåìà ñòðóêòóðíèõ ³ ôóíêö³îíàëüíèõ êîìïîíåíò³â, ÿê³ çàáåçïå÷óþòü 
ï³äïðèºìñòâó ñò³éê³ ïîçèö³¿ íà ðèíêó â êîíòåêñò³ òàêèõ ïîòåíö³àë³â: ³ííîâàö³éíèé ïîòåíö³àë; ô³íàí-
ñîâèé ïîòåíö³àë; ìàðêåòèíãîâèé ïîòåíö³àë; îðãàí³çàö³éíèé ïîòåíö³àë. Äîñë³äæåíî îñíîâí³ ÷èííè-
êè âïëèâó íà ³ííîâàö³éíî–îð³ºíòîâàí³ ï³äïðèºìñòâà â óìîâàõ ãëîáàë³çàö³¿: äîñòóï äî ì³æíàðîäíèõ 
ðèíê³â; ì³æíàðîäíà êîîïåðàö³ÿ; òðàíñôåð òåõíîëîã³é; êîíêóðåíòíèé òèñê. Çàïðîïîíîâàíî ñòðàòå-
ã³÷í³ íàïðÿìè ³ííîâàö³éíî–îð³ºíòîâàíèõ ï³äïðèºìñòâ ùîäî ï³äâèùåííÿ êîíêóðåíòîñïðîìîæíîñò³ 
â êîíòåêñò³ ãëîáàë³çàö³¿: ³íâåñòóâàííÿ â ³ííîâàö³¿; ï³äâèùåííÿ åôåêòèâíîñò³ îïåðàö³é; ãëîáàëüíà 
ïðèñóòí³ñòü; ì³æíàðîäíà êîîïåðàö³ÿ.

Ãàëóçü çàñòîñóâàííÿ ðåçóëüòàò³â. Êîíêóðåíòîñïðîìîæí³ñòü ï³äïðèºìñòâà, åêîíîì³êà ï³ä-
ïðèºìñòâà, ñòðàòåã³ÿ ï³äïðèºìñòâà, óïðàâë³ííÿ ï³äïðèºìñòâàìè, ³ííîâàö³éíà ä³ÿëüí³ñòü ï³äïðèºì-
ñòâà, åôåêòèâí³ñòü ä³ÿëüíîñò³ ï³äïðèºìñòâà, ì³æíàðîäíà òà ãëîáàëüíà åêîíîì³êà.

Âèñíîâêè. Â ðåçóëüòàò³ íàìè áóëî äîâåäåíî, ùî êîíêóðåíòîñïðîìîæí³ñòü ³ííîâàö³éíî–îð³-
ºíòîâàíèõ ï³äïðèºìñòâ ó êîíòåêñò³ ì³æíàðîäíî¿ ãëîáàë³çàö³¿ º ñêëàäíèì òà áàãàòîâèì³ðíèì ÿâè-
ùåì, ÿêå ïîòðåáóº åôåêòèâíî¿ àðõ³òåêòîí³êè óïðàâë³ííÿ. Âñòàíîâëåíî, ùî ï³äïðèºìñòâà, ÿê³ çäàòí³ 
àäàïòóâàòèñÿ äî íîâèõ âèêëèê³â, âèêîðèñòîâóþ÷è ³ííîâàö³¿ ÿê îñíîâó ñâîº¿ ñòðàòåã³¿ òà àêòèâíîãî 
ðîçâèòêó ì³æíàðîäíó ïðèñóòí³ñòü, ìàþòü á³ëüøå øàíñ³â íà åôåêòèâíó ä³ÿëüí³ñòü. Âèçíà÷åíî, ùî 
â óìîâàõ ãëîáàë³çàö³¿ êîíêóðåíòîñïðîìîæí³ñòü íå îáìåæóºòüñÿ ëèøå ëîêàëüíèìè ðèíêàìè, âî-
íà ìàº ì³æíàðîäíèé âèì³ð, ùî âèìàãàº ñòðàòåã³÷íîãî ï³äõîäó äî óïðàâë³ííÿ ³ííîâàö³ÿìè òà ðå-
ñóðñàìè. Âñòàíîâëåíî, ùî ³íòåíñèâíå çðîñòàííÿ ãëîáàë³çàö³¿ âïëèíóëî íà äèíàì³êó ðîçâèòêó áà-
ãàòüîõ ñåêòîð³â åêîíîì³êè, îñîáëèâî â óìîâàõ ïîøèðåííÿ ³íôîðìàö³éíèõ òåõíîëîã³é òà øâèäêèõ 
³ííîâàö³é. Äîâåäåíî, ùî ï³äïðèºìñòâà ³ííîâàö³éíîãî ñïðÿìóâàííÿ, ÿê³ ïðàãíóòü áóòè êîíêóðåíòî-
ñïðîìîæíèìè íà ì³æíàðîäí³é àðåí³, ïîâèíí³ ïîñò³éíî àäàïòóâàòèñÿ äî çì³í òà ðîçâèâàòè íîâ³ òåõ-
íîëîã³÷í³ ð³øåííÿ: êîíêóðåíòîñïðîìîæí³ñòü òàêèõ ï³äïðèºìñòâ áàãàòî â ÷îìó çàëåæèòü â³ä ¿õíüî¿ 
çäàòíîñò³ âïðîâàäæóâàòè ³ííîâàö³¿, àäàïòóâàòè ñòðàòåã³¿ äî ãëîáàëüíèõ óìîâ ³ øâèäêî ðåàãóâàòè 
íà íîâ³ âèêëèêè. Çàïðîïîíîâàíî âèçíà÷åííÿ àðõ³òåêòîí³êè êîíêóðåíòîñïðîìîæíîñò³ ÿê êîìïëåêñó 
âçàºìîïîâ’ÿçàíèõ êîìïîíåíò³â/ïîòåíö³àë³â, ùî äîçâîëÿþòü ï³äïðèºìñòâó çáåð³ãàòè ³ çì³öíþâàòè 
ñâî¿ ïîçèö³¿ íà ì³æíàðîäíèõ ðèíêàõ, äå ³ííîâàö³éí³ ñòðàòåã³¿, ãíó÷ê³ñòü òà â³äêðèò³ñòü äî çì³í º îñíî-
âîþ óñï³øíîãî ôóíêö³îíóâàííÿ â óìîâàõ ãëîáàëüíî¿ êîíêóðåíö³¿.

Êëþ÷îâ³ ñëîâà: àðõ³òåêòîí³êà êîíêóðåíòîñïðîìîæí³ñòü, ³ííîâàö³¿, ï³äïðèºìñòâà, ì³æíàðîäíà 
ãëîáàë³çàö³ÿ, ñâ³òîâèé ïðîñò³ð, ðîçâèòîê ï³äïðèºìñòâ, ñòðàòåã³¿, ³íòåãðàö³ÿ, òðàíñôîðìàö³ÿ, ïîòåí-
ö³àë, ÷èííèêè âïëèâó.
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the context of international globalization is com-
plex and multifaceted, covering all aspects of global 
competition, innovation, enterprise management, 
economics and international business. Among 
the researchers at the national level, the follow-
ing should be mentioned: V. Geyets, who studied 
the issues of economic competitiveness and inno-
vative development; A. Grinev, who studied inno-
vation management and enterprise competitive-
ness; R. Fakhutdinov, who worked on the issues of 
competitiveness strategy and innovation manage-
ment in the context of globalization. Also outstand-
ing are the works of: I. Yermolenko, who specializes 
in innovation, enterprise development manage-
ment and strategic management, and S. Kavuna, 
who studied the strategic development of innova-
tion–oriented enterprises. Among foreign schol-
ars, attention should be paid to the following au-
thors who have studied this issue: M. Porter – one 
of the most famous researchers of competitive ad-
vantages, the developer of the «five forces» mod-
el, who researched and studied competitiveness 
strategies and innovations in the global economy; 
J. Schumpeter – a researcher of economic devel-
opment, known for his contribution to the theory of
innovation and «creative destruction» as a factor
of competitiveness; K. Christensen, who developed
the theory of «disruptive innovation», which con-
cerns the impact of innovation on the competitive-
ness of enterprises; G. Hamel and K. Prahalad, who
devoted their works to the concept of strategic re-
sources and competencies that are key to building
competitive advantages of innovative enterprises;
R. Rumelt, who studied strategic processes and
competitiveness, especially in the context of glo-
balization and innovative development. Thus, these
authors explore different approaches to the analy-
sis of competitiveness, in particular in the context
of globalization, which can be useful for research in
this area. However, for the purpose of an in–depth
study, we consider it necessary to supplement the
topic of the architectonics of competitiveness of
innovation–oriented enterprises in the context of
international globalization.

Presenting main material. In the context of glo-
balization, modern businesses face new chal-
lenges and opportunities that affect their com-
petitiveness. Open markets, the development of 
information technology and interaction between 
countries contribute to increased competition. In-

novation–oriented businesses must adapt to new 
realities to remain competitive in the internation-
al market. The competitiveness architecture of 
innovation–oriented enterprises is becoming an 
important tool for ensuring their successful op-
eration and growth in the context of international 
globalization. The competitiveness of an enterprise 
is the ability to ensure the efficient use of its re-
sources to achieve competitive advantages in the 
market, where the main components are the qual-
ity of products or services, price, level of innovation, 
marketing strategy, brand reputation, as well as 
the ability of the enterprise to adapt to changes in 
the market [1; 4; 7; 12; 15; 18; 23; 27; 29].

Innovations play a key role in increasing the com-
petitiveness of enterprises, especially in the context 
of globalization, when technological changes and 
the introduction of new products and processes 
become the main drivers of economic growth. The 
competitiveness of innovation–oriented enterprises 
is defined as the ability of an enterprise to create in-
novative products and solutions that are of higher 
value to consumers than similar products or ser-
vices of competitors. The architectonics of com-
petitiveness of innovation–oriented enterprises in-
cludes several key components, each of which plays 
an important role in building an enterprise develop-
ment strategy (Fig. 1) [2; 3; 6; 9; 13; 19; 22].

The architectonics of competitiveness of innova-
tion–oriented enterprises is a system of structural 
and functional components that ensure the enter-
prise’s sustainable market position in the context 
of the following potentials:

• innovation potential (the ability to generate new
ideas and translate them into products or services 
that are in demand in the market);

• financial potential (the ability to effectively use
own and external financial resources to support in-
novative projects);

• marketing potential (development of a strategy
for positioning products on the market, taking into 
account global trends and peculiarities of interna-
tional competition);

• organizational potential (building a culture of
continuous innovation, cooperation and openness 
to change).

Each of these potentials plays an important role in 
ensuring a sustainable competitive position of innova-
tion–oriented enterprises, especially in the context of 
international globalization [5; 8; 10; 11; 14; 24; 28]. 
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Also, the impact of globalization on the competi-
tiveness of innovation–oriented enterprises should 
not be underestimated, as it opens up new markets 
for enterprises, but at the same time increases the 
level of competition. The growth of international in-
teraction forces companies to increase their re-
quirements for product quality, reduce costs, and 
introduce innovations. 

Companies that cannot adapt to new conditions 
risk losing their market position. Since globaliza-
tion creates new opportunities for enterprises and 
increases the level of competition, certain factors 
affecting innovation–oriented enterprises in the 
context of globalization require attention:

• access to international markets – opening up the
possibility of entering new markets, which requires the 
adaptation of products and services to local needs;

• international cooperation – creation of joint
projects with other companies or scientific institu-
tions, which allows to increase innovation potential; 

• technology transfer – providing opportunities
for the rapid introduction of new technologies that 
require enterprises to invest in research and de-
velopment;

• competitive pressure – innovation–oriented
enterprises are constantly faced with the need to 
improve product quality, reduce costs and improve 
services [16; 20; 25; 30].

Since one of the main challenges of globalization 
is the increasing speed of technological change, 
where enterprises must constantly invest in re-
search and development to remain at the forefront 
of the industry and prevent lagging behind com-
petitors, to ensure success in international mar-

Fig. 1. Composition of components of competitiveness of innovation–oriented enterprises in 
the formation of their development strategy in the context of competitive advantages
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kets, innovation–oriented enterprises must devel-
op strategies aimed at increasing their competitive 
advantage (Fig. 2) [13; 15; 17; 21; 26; 30]:

Conclusions
The competitiveness of innovation–oriented en-

terprises in the context of international global-
ization is a complex and multidimensional phe-
nomenon that requires an effective management 
architecture. Enterprises that are able to adapt 
to new challenges, use innovation as the basis of 
their strategy and actively develop their interna-
tional presence have a better chance of success. In 
the context of globalization, competitiveness is not 
limited to local markets – it has an international di-
mension, which requires a strategic approach to 
managing innovations and resources. It is estab-
lished that the intensive growth of globalization has 
affected the dynamics of development of many sec-
tors of the economy, especially in the context of the 
spread of information technology and rapid inno-
vation. Innovative enterprises seeking to be com-
petitive in the international arena must constant-
ly adapt to changes and develop new technological 
solutions. The competitiveness of such enterprises 
largely depends on their ability to innovate, adapt 

strategies to global conditions and respond quick-
ly to new challenges. In this context, the competi-
tiveness architecture is an important element that 
combines various aspects of an enterprise’s activi-
ties. Thus, the effectiveness of innovation–oriented 
enterprises in the context of globalization depends 
on the ability to adapt to new challenges and effec-
tively use their innovative capabilities. It is estab-
lished that the competitiveness architecture in-
cludes a set of interrelated components that allow 
an enterprise to maintain and strengthen its po-
sition in international markets, where innovative 
strategies, flexibility and openness to change are 
the basis for successful functioning in the context 
of global competition.
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