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Architectonics of competitiveness of innovation-oriented
enterprises in the context of international globalization

The subject of the research is theoretical strategic approaches to ensuring the competitiveness
of innovation—oriented enterprises in the context of international globalization.

The aim of the research is to determine the theoretical foundations of the architectonics of
competitiveness of innovation—oriented enterprises in the context of international globalization.

Research methods. The main methods were method of system analysis; induction and deduction;
literature search method; competitive analysis; strategic analysis, factor analysis; graphical and others.

Results of the investigation. It has been established that the architectonics of competitiveness of
innovation—oriented enterprises in the context of international globalization is gaining relevance in
the context of dynamic changes in the world economic space, increasing competition in the global
market and the importance of innovation for ensuring the sustainable development of companies.
It is determined that enterprises must quickly adapt to the challenges of globalization, in particular
through the introduction of innovative strategies and new technologies, where innovation is becoming
a key factor determining the ability of companies not only to maintain their market position but
also to expand their capabilities in the international arena. It is proved that modern enterprises
are facing such global trends as digitalization, environmental transformation, and integration into
international logistics, which requires an effective competitiveness management strategy. The study
of competitiveness architectonics allows us to reveal the structural elements and interrelationships
that form a comprehensive system of competitive advantages of innovation—oriented enterprises.
Given the constant changes in the global market, it is important to understand how globalization
processes affect the development of innovative enterprises and what strategies can ensure their
sustainability and success in the long term. It is determined that the architectonics of competitiveness
of innovation—oriented enterprises is a system of structural and functional components that provide
the enterprise with a stable position in the market in the context of the following potentials: innovation
potential; financial potential; marketing potential, organizational potential. The main factors of
influence on innovation—oriented enterprises in the context of globalization are investigated: access
to international markets; international cooperation; technology transfer; competitive pressure. The
strategic directions of innovation—oriented enterprises to improve competitiveness in the context
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of globalization are proposed: investing in innovation; improving the efficiency of operations; global
presence; international cooperation.

Scaope of the results. Competitiveness of the enterprise, enterprise economics, enterprise strategy,
enterprise management, enterprise innovation, enterprise efficiency, international and global economy.

Conclusions. As a result, we have proved that the competitiveness of innovation—oriented
enterprises in the context of international globalization is a complex and multidimensional phenomenon
that requires an effective management architecture. It is established that enterprises that are able to
adapt to new challenges, using innovation as the basis of their strategy and actively developing their
international presence, have a better chance of operating effectively. It has been determined that in
the context of globalization, competitiveness is not limited to local markets — it has an international
dimension, which requires a strategic approach to managing innovations and resources. It is
established that the intensive growth of globalization has affected the dynamics of development of
many sectors of the economy, especially in the context of the spread of information technology and
rapid innovation. It is proved that innovative enterprises seeking to be competitive in the international
arena must constantly adapt to changes and develop new technological solutions: the competitiveness
of such enterprises largely depends on their ability to innovate, adapt strategies to global conditions
and respond quickly to new challenges. The author proposes to define competitiveness architectonics
as a set of interrelated components that allow an enterprise to maintain and strengthen its position in
international markets, where innovative strategies, flexibility and openness to change are the basis for
successful functioning in the context of global competition.

Keywords: architectonics, competitiveness, innovations, enterprises, international globalization, world
space, enterprise development, strategies, integration, transformation, potential, factors of influence.

ry3srPBOBA I1.B., AHAHBEBA 0. 0.,
FO®MAH M. 0., BYPMELIKIV B. B.

ApXiTeKToHiKa KOHKYPEeHTOCMPOMOXXHOCTi iHHOBaLiAHO-
OpieHTOBaHMX NIANPUEMCTB B KOHTEKCTi MDKHapOoOAHOI
rnob6anisauii

Mpeamerom pocnigxeHHA € TEOPETUYHI CTpaTeriyHi nigxoan oo 3abe3neyeHHs KOHKYPEHTO—
CrPOMOXXHOCTI IHHOBAL|iTHO—0PIEHTOBAHMX MiANPUEMCTB B KOHTEKCTI MiXKHapoaHoi rnobani3adji

Merorwo pocnipgxeHHs € BU3Ha4YEHHS TEOPETUYHUX OCHOB apPXITEKTOHIKY KOHKYPEHTOCPOMOXHOCTI
IHHOBALIIHO—0OPIEHTOBAHWX NIANPUEMCTB B KOHTEKCTI MiXKHapoaHoi rnobasni3adj.

Merogu gocnipxenHa. OcHOBHUMY MeTOgaMU CTanmu: MEeToL CUCTEMHOrO aHani3y; iHgykuii Ta ge—
OYKUiT; MiTepaTypHO—MOLLYKOBUA METOL; KOHKYPEHTHWUI aHarni3; cTpaTeriyHnvi aHani3, (hakTopHUA aHa—
Ni3; rpaciyHm Ta IHLLI.

Pesynbratu poboru. BcTaHoBReHO, apXiTEKTOHIKA KOHKYPEHTOCMPOMOXHOCTI IHHOBALIMHO—0pIEH—
TOBaHWX MIZNPUEMCTB Y KOHTEKCTI MiXKHapoaHOi rinobanidavii HabyBae akTyanbHOCTI B KOHTEKCTI AMHa—
MI4YHUX 3MIH CBITOBOrO EKOHOMIYHOO rMPOCTOPY, MiABULLEHHS PIBHS KOHKYPEeHUii Ha rinobanbHoOMY pUHKY
Ta BaXXMBOCTI IHHOBaUivi il 3abe3neqYeHHs1 cTabinbHOro po3BUTKY KOMMaHiv. BusHa4eHo, Lo nignpu—
EMCTBA MOBVIHHI 0repaTyBHO afanTyBaTUCSA 40 BUKAVKIB rinobanisawii, 30Kpema 1Yepes3 BripoBagXeHHSs
IHHOBAUIMIHMX CTPATeriv Ta HOBUX TEXHOJOrIN, e IHHOBaLii CTaroTb KITH0H0BUM YYUHHUKOM, LLJO BU3HaG4aE
3[aTHICTb KOMIaHIM He nvie BTPUMaTy no3vuii Ha puHKY, ane i po3LumpoBaTyi CBOI MOXIMBOCTI Ha
MiXXHapoaHivi apeHi. [JoBe[eHo, Lo cyyYacHi nigrnpyMeMcTBa CTUKAOTLCSA 3 TaKuMy rinobanbHUMy TPeH—
Aamu, K UmhpoBisalisi, ekonoriyHa TpaHcghopMauis, iIHTerpadisi B MiXXHapoaHY foriCTUKY, LU0 BUMarae
eheKTVBHOI cTpaTerii yapaBiHHA KOHKYPEeHTOCPOMOXHICTHO. [JocnigkeHHs apXiTEKTOHIKU KOHKYPEHTO—
CrPOMOXXHOCTI [O3BOSIAE PO3KPUTU CTPYKTYPHI ENEMEHTU Ta B3AEMO3B'A3KU, SIKi (hOPMYyHOTb KOMIMIEK—
CHY CUCTEMY KOHKYPEHTHUX nepeBar IHHOBaUIiHO—0PIEHTOBaHWX MiQNPUEMCTB. BpaxoByroyn nocTiviHi
3MIHV Ha CBITOBOMY PUHKY, BaX/IMBO 3PO3YMITW, K rnobani3aliviHi npouecy BriinBarTe Ha PO3BUTOK
IHHOBaUIMHWX MigrNpUMEMCTB, Ta IKi CTPAaTerii MOXYTb 3abe3rne4YnTy iXHKO CTIVIKICTb | YCriLUHICTb Y JOBro—
CTPOKOBIV nepcrnexkTuBi. BuaHayeHo, Lo apXiTeEKTOHIKa KOHKYPEHTOCMPOMOXHOCTI IHHOBAaLIMHO—0pPIEH—
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TOBaHVIX MigNPUEMCTB — L€ CUCTEMA CTPYKTYPHUX | (DyHKUIOHaAIbHNX KOMIOHEHTIB, siki 3abe3Mne4yroThb
MigrnpUEMCTBY CTiKi NO3WLii HA PUHKY B KOHTEKCTI Takux noTeHuiasniB: IHHOBaUIVIHWKA noTeHuiarn; hiHaH—
COoBUWVI NOTEHLian; MapKeTUHroBWUV MOTEHLias; OpraHi3auiviHii noteHuian. [JJocnigkeHo 0CHOBHI YAHHN—
Ku BAvBY Ha IHHOBALINHO—OPIEHTOBAHI MIZNPUEMCTBA B yMOBaXx riobani3awii: LOCTyn [0 MiXHapOLHUX
PUYHKIB; MiXXHapoAHa Koornepauisi; TpaHcghep TEXHOMOr; KOHKYPEHTHW TUCK. 3arnporoHoBaHo cTpaTe—
FiYHI HarnpsMy IHHOBAaLIiHO—OPIEHTOBaHWX MIANPUEMCTB LLOAO0 MigBULLEHHS KOHKYPEHTOCTPOMOXHOCTI
B KOHTEKCTI rnobanisadii: IHBECTYBaHHS B iIHHOBaUJi; NiABULLEHHS e(eKTUBHOCTI onepawivi; rnobansHa
MPUCYTHICTb, MIXXHaPOAHa KoonepaLisi.

Fanysp 3acrocyBaHHs pe3ynbrartiB. KOHKYPEHTOCMPOMOXHICTb MiANPUEMCTBA, EKOHOMIKA Mig—
MPUEMCTBA, CTpaTeris MignpueMcTBa, YrpaBliHHA MiAnPUEMCTBaMU, iIHHOBaUiiHa JiSnbHICTb MigrnpueM—
CTBa, e(heKTUBHICTb QiANbHOCTI MIAMNPUEMCTBA, MiXHapoaHa Ta rinobanbHa eKOHOMIKA.

BucHoBkun. B pesynbtati Hamm 6yno [oBeAeHo, LU0 KOHKYPEHTOCMPOMOXHICTb IHHOBAaLiiHO—0opi—
EHTOBAHWX MIZNPUEMCTB Y KOHTEKCTI MiXXHapoaHoi rinobani3auii € cknagHum Ta 6araTtoByMIpHUM SBA—
Ljem, sike noTpebye eqhekTMBHOI apXITEKTOHIKM yrpaBriHHA. BcTaHoBneHo, Lo nignpyeMcTBa, SKi 34aTHI
afanTyBaTvCs 4O HOBUX BUKITVKIB, BAKOPUCTOBYO4YM IHHOBAUIi IK OCHOBY CBOEI cTpaTerii Ta akTUBHOIro
PO3BUTKY MIXXHAPOLAHY MPUCYTHICTb, Mat0Tb BiflbLUE LUAHCIB Ha etheKTUBHY AifnbHICTL. BusHaveHo, Lo
B yMoBax rnobani3awii KOHKYPEHTOCIPOMOXHICTb HE 0BMEXYETLCS JIULLIE JTIOKATIbHUMW PUHKEMU, BO—
Ha Mae MiXXHapoJHWA BUMIP, LLO BUMAarae cTpaTeriyHoro nigxogy 4o yrnpasriHHA IHHOBaLUisMy Ta pe—
cypcamu. BcTaHoBREHO, L0 iIHTEHCUBHE 3pOCTaHHSA rrnobanisadii BaMHYNo Ha gUHaMiKy po3BuTKy 6a—
ratb0x CeKTOpiB eKOHOMIKY, 0COBMBO B YMOBAaX MOLUMPEHHS iIHGDOPMAaLIVIHUX TEXHOOrV Ta LUBUAKMX
IHHOBawiv. [JoBeaeHo, Lo nigrnpueMCTBa IHHOBaUIIHOIO CrpaMyBaHHS, SIKi MparHyTb 6yTy KOHKYPEHTO—
CrPOMOXXHUMU Ha MIXXHEPOJHIV apeHi, MOBVHHI MOCTIVHO aganTyBaTUCS [0 3MiH Ta PO3BMBATU HOBI TEX—
HOSOMYHI PILLIEHHS: KOHKYPEHTOCTPOMOXHICTb Takux MigrnpueMcTB 6arato B HOMY 3a51EXUTb Bif iXHbOI
3[aTHOCTI BrpoBagXyBaTy IHHOBaLi, aganTysaTy cTpaTterii 4o rnobanbHuX YMOB | LLIBUAKO pearysatu
Ha HOBI BUKITMKW. 3arpornoHOBaHO BU3HAYEHHS apXiTEKTOHIKM KOHKYPEHTOCMPOMOXHOCTI SIK KOMI/IEKCY
B3aEMOrOB’'i3aHVX KOMIMOHEHTIB,/ MOTeHYianiB, Lo JO3BOMATL MigrnpueMCTBY 36epiratvl i 3MiLHI0BaTH
CBOI NO3ULii Ha MiXXHapoJHWX PUHKaX, e IHHOBAaLivHI cTpaTerii, THy4KICTb Ta BIAKPUTICTb 40 3MiH € OCHO—
BOK YCrILLHOrO (yHKUIOHYBaHHS B yMOBax riiobasnbHoi KOHKYpeHUii.

Kumo4oBi cnoBa: apxitekToHiKa KOHKYPEHTOCMPOMOXHICTb, IHHOBAaUJi, MignpueMcTBa, MiXHapoaHa
rrobanisauyisi, CBITOBWI MPOCTIP, PO3BUTOK MIBNPUEMCTB, CTpaTeril, IH-Terpawis, TpaHchopmaLisi, ToTeH—
yian, YAHHUKW BrvBY.

Formulation of the problem. The architecton—
ics of competitiveness of innovation—oriented en—
terprises in the context of international globaliza—
tion is gaining relevance in the context of dynamic
changes in the world economic space, increasing
competition in the global market and the impor-
tance of innovation for ensuring the sustainable
development of companies. Since companies must
be able to quickly adapt to the challenges of glo—
balization, in particular through the introduction of
innovative strategies and new technologies, inno—
vation is becoming a key factor in determining the
ability of companies not only to maintain their mar—
ket position but also to expand their capabilities in
the international arena.

Today, companies are facing global trends such
as digitalization, environmental transformation,
and integration into international logistics, which
requires an effective competitiveness manage—

ment strategy. The study of competitiveness ar—
chitectonics allows us to reveal the structural
elements and interrelationships that form a com-—
prehensive system of competitive advantages of
innovation—oriented enterprises. Given the con-
stant changes in the global market, it is important
to understand how globalization processes af-
fect the development of innovative enterprises and
what strategies can ensure their sustainability and
success in the long run. Thus, the study of this top—
ic is aimed at analyzing the main factors that con—
tribute to the formation of competitive advantages,
which is of great importance for the development
of modern enterprises seeking to strengthen their
positions in the international market in the context
of globalization.

Analysis of research and publications on the
problem. The issue of the architectonics of com—
petitiveness of innovation—oriented enterprises in
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the context of international globalization is com—
plex and multifaceted, covering all aspects of global
competition, innovation, enterprise management,
economics and international business. Among
the researchers at the national level, the follow-
ing should be mentioned: V. Geyets, who studied
the issues of economic competitiveness and inno—
vative development; A. Grinev, who studied inno—
vation management and enterprise competitive—
ness; R. Fakhutdinov, who worked on the issues of
competitiveness strategy and innovation manage—
ment in the context of globalization. Also outstand-—
ing are the works of: . Yermolenko, who specializes
in innovation, enterprise development manage-
ment and strategic management, and S. Kavuna,
who studied the strategic development of innova—
tion—oriented enterprises. Among foreign schol—-
ars, attention should be paid to the following au—
thors who have studied this issue: M. Porter — one
of the most famous researchers of competitive ad—
vantages, the developer of the «five forces» mod—
el, who researched and studied competitiveness
strategies and innovations in the global economy;
J. Schumpeter — a researcher of economic devel-
opment, known for his contribution to the theory of
innovation and «creative destruction» as a factor
of competitiveness; K. Christensen, who developed
the theory of «disruptive innovation», which con—
cerns the impact of innovation on the competitive—
ness of enterprises; G. Hamel and K. Prahalad, who
devoted their works to the concept of strategic re—
sources and competencies that are key to building
competitive advantages of innovative enterprises;
R. Rumelt, who studied strategic processes and
competitiveness, especially in the context of glo—
balization and innovative development. Thus, these
authors explore different approaches to the analy—-
sis of competitiveness, in particular in the context
of globalization, which can be useful for research in
this area. However, for the purpose of an in—depth
study, we consider it necessary to supplement the
topic of the architectonics of competitiveness of
innovation—oriented enterprises in the context of
international globalization.

Presenting main material. In the context of glo—
balization, modern businesses face new chal-
lenges and opportunities that affect their com-—
petitiveness. Open markets, the development of
information technology and interaction between
countries contribute to increased competition. In—

IHHOBAUIVIHO—IHBECTVILIVHA MOMITKA

novation—oriented businesses must adapt to new
realities to remain competitive in the internation—
al market. The competitiveness architecture of
innovation—oriented enterprises is becoming an
important tool for ensuring their successful op—
eration and growth in the context of international
globalization. The competitiveness of an enterprise
is the ability to ensure the efficient use of its re—
sources to achieve competitive advantages in the
market, where the main components are the qual—
ity of products or services, price, level of innovation,
marketing strategy, brand reputation, as well as
the ability of the enterprise to adapt to changes in
the market[1;4;7;12;15;18;23;27; 291].

Innovations play a key role in increasing the com—
petitiveness of enterprises, especially in the context
of globalization, when technological changes and
the introduction of new products and processes
become the main drivers of economic growth. The
competitiveness of innovation—oriented enterprises
is defined as the ability of an enterprise to create in—
novative products and solutions that are of higher
value to consumers than similar products or ser—
vices of competitors. The architectonics of com-—
petitiveness of innovation—oriented enterprises in—
cludes several key components, each of which plays
an important role in building an enterprise develop—
ment strategy (Fig. 1)[2; 3;6;9; 13; 19; 22].

The architectonics of competitiveness of innova—
tion—oriented enterprises is a system of structural
and functional components that ensure the enter—
prise’s sustainable market position in the context
of the following potentials:

- innovation potential (the ability to generate new
ideas and translate them into products or services
that are in demand in the market);

- financial potential (the ability to effectively use
own and external financial resources to support in—
novative projects);

- marketing potential (development of a strategy
for positioning products on the market, taking into
account global trends and peculiarities of interna—
tional competition);

- organizational potential (building a culture of
continuous innovation, cooperation and openness
to change).

Each of these potentials plays an important role in
ensuring a sustainable competitive position of innova-—
tion—oriented enterprises, especially in the context of
international globalization [5; 8; 10; 11; 14; 24; 28].
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=

Strategic management is the basis of the competitiveness
architecture. as it determines the direction of the company's
development and priorities in innovation. Strategic planning helps
the enterprise to allocate resources efficiently to develop new
products and technologies. which allows the enterprise to maintain
its competitive advantage in the market.

The organizational structure of innovation-oriented enterprises
should be flexible and adaptive to changes. which allows
enterprises to respond quickly to changes in the external
environment and is critical in the context of global competition.
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The technological potential of an enterprise is one of the main
factors of its competitiveness. A high level of technological
equipment allows the company to implement new solutions faster,
and innovative processes ensurc continuous improvement of
products and services.

Innovative processes include the development. testing and
implementation of new products or technologies. The efficiency
of these processes determines how quickly a company can bring
new products to the market that meet modern consumer
requirements and outperform competitors' offers.
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In the context of globalization. a company's ability to expand
internationally is becoming an important factor of
competitiveness. Effective marketing allows a company to better
understand the needs of intemmational markets and adapt its
products to the specifics of each market.

Marketing also plays an important role in building a positive
brand image, which can be a significant competitive advantage on
the international level. Businesses that successfully integrate
global marketing strategies have the opportunity to gain the trust

of foreign consumers faster.

Fig. 1. Composition of components of competitiveness of innovation-oriented enterprises in
the formation of their development strategy in the context of competitive advantages

Also, the impact of globalization on the competi—
tiveness of innovation—oriented enterprises should
not be underestimated, as it opens up new markets
for enterprises, but at the same time increases the
level of competition. The growth of international in—
teraction forces companies to increase their re—
quirements for product quality, reduce costs, and
introduce innovations.

Companies that cannot adapt to new conditions
risk losing their market position. Since globaliza—
tion creates new opportunities for enterprises and
increases the level of competition, certain factors
affecting innovation—oriented enterprises in the
context of globalization require attention:

- access to international markets — opening up the
possibility of entering new markets, which requires the
adaptation of products and services to local needs;

« international cooperation — creation of joint
projects with other companies or scientific institu—
tions, which allows to increase innovation potential;

- technology transfer — providing opportunities
for the rapid introduction of new technologies that
require enterprises to invest in research and de—
velopment;

- competitive pressure — innovation—oriented
enterprises are constantly faced with the need to
improve product quality, reduce costs and improve
services [16; 20; 25; 301.

Since one of the main challenges of globalization
is the increasing speed of technological change,
where enterprises must constantly invest in re—
search and development to remain at the forefront
of the industry and prevent lagging behind com-—
petitors, to ensure success in international mar—
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Fig. 2. Strategic directions of innovation-oriented enterprises to improve competitiveness in

the context of globalization

kets, innovation—oriented enterprises must devel—
op strategies aimed at increasing their competitive
advantage (Fig. 2)[13; 15; 17; 21; 26; 301

Conclusions

The competitiveness of innovation—oriented en—
terprises in the context of international global—-
ization is a complex and multidimensional phe-
nomenon that requires an effective management
architecture. Enterprises that are able to adapt
to new challenges, use innovation as the basis of
their strategy and actively develop their interna—
tional presence have a better chance of success. In
the context of globalization, competitiveness is not
limited to local markets — it has an international di—
mension, which requires a strategic approach to
managing innovations and resources. It is estab-
lished that the intensive growth of globalization has
affected the dynamics of development of many sec—
tors of the economy, especially in the context of the
spread of information technology and rapid inno—
vation. Innovative enterprises seeking to be com-—
petitive in the international arena must constant—
ly adapt to changes and develop new technological
solutions. The competitiveness of such enterprises
largely depends on their ability to innovate, adapt

strategies to global conditions and respond quick—
ly to new challenges. In this context, the competi—
tiveness architecture is an important element that
combines various aspects of an enterprise’s activi—
ties. Thus, the effectiveness of innovation—oriented
enterprises in the context of globalization depends
on the ability to adapt to new challenges and effec—
tively use their innovative capabilities. It is estab—
lished that the competitiveness architecture in—
cludes a set of interrelated components that allow
an enterprise to maintain and strengthen its po—
sition in international markets, where innovative
strategies, flexibility and openness to change are
the basis for successful functioning in the context
of global competition.

References:

1. Berestetska, P. V. (2014). Innovatsiina determinan-—
ta mizhnarodnoi konkurentospromozhnosti pidpryiem-—
stva [Innovative determinant of international compet—
itiveness of the enterprisel. Molodyi vchenyi = Young
scientist, Ne 12(1), P. 74—77 [in Ukrainian].

2.Bohatyrov, V. V., Puzyrova, P. V. (2024). Upravlin—
nia mizhnarodnoiu konkurentospromozhnistiu biznes—
struktur [Management of international competitiveness
of business structures]. Vplyv hlobalizatsiinykh protse—

28 dopmMyBaHHS pUHKOBUX BiZHOCKH B YkpaiHi Ne10 (281)/2024



IHHOBAUIVIHO—IHBECTUVILIVHA MOMITNKA

siv ta tsyfrovoi transformatsii na formuvannia mizhn—
arodnoho ekonomichnoho klimatu ta finansovoi ekosys—
temy = The impact of globalization processes and digital
transformation on the formation of the international
economic climate and financial ecosystem: collection of
materials of the International Scientific and Practical In—
ternet Conference, Poltava, March 28, 2024, PUET, P.
298-301 [in Ukrainian].

3. Duhiienko, N. O., Duhiienko, O. E. (2022). Innovat—
siinyi chynnyk mizhnarodnoi konkurentospromozhnosti
vitchyznianykh pidpryiemstv [Innovative factor of inter—
national competitiveness of domestic enterprises]. No—
tatky suchasnoi nauky = Notes of modern science, Ne 1,
P.10-11 [in Ukrainian].

4.Dunska, A. R. (2012). Upravlinnia mizhnarodnoiu
konkurentospromozhnistiu vitchyznianykh pidpryiemstv
na innovatsiinii osnovi [Managing the international com—
petitiveness of domestic enterprises on an innovative
basis]. Aktualni problemy ekonomiky = Actual Problems
of Economics, Ne 7, P. 104—1089 [in Ukrainian].

5. Hanushchak—lefimenko, L. M. (2016).
ni napriamy innovatsiinoho rozvytku pidpryiemnytstva v
Ukraini [The main directions of innovative development
of entrepreneurship in Ukraine]. Formuvannia rynkovykh
vidnosyn v Ukraini = Formation of market relations in
Ukraine, Ne 9, P. 86—91 [in Ukrainian].

6. Hanushchak—lefimenko, L. M. (201 7). Modeliuvan—
nia rozvytku innovatsiino—investytsiinykh protsesiv yak
osnovy zbalansuvannia diialnosti pidpryiemstv [Modeling
the development of innovation and investment process—
es as a basis for balancing the activities of enterprises].
Visnyk Kyivskoho natsionalnoho universytetu tekhnolo—
hii ta dyzainu. Seriia: Ekonomichni nauky = Bulletin of the
Kyiv National University of Technology and Design. Se—
ries: Economic Sciences, Ne 3, P. 75—81 [in Ukrainian].

7.Hnatenko, . A. (2021). Modeliuvannia stsenari—
iv stiikoho rozvytku pidpryiemstv v umovakh hlobalizat—
sii ta didzhytalizatsii: upravlinskyi aspekt [Modeling of
scenarios of sustainable development of enterprises in
the context of globalization and digitalization: manageri—
al aspect]. Investytsii: praktyka ta dosvid = Investments:
practice and experience, Ne 16, P. 20—25 [in Ukrainian].

8. Khaliliaieva, O. V., Puzyrova, P. V. (2022). Upravlinnia
potentsialom ta yoho znachennia v suchasnykh umovakh
makroekonomichnoi hlobalizatsii [Potential management
and its importance in the current conditions of macro—
economic globalization]. Suchasni aspekty modernizatsii
nauky: stan, problemy, tendentsii rozvytku = Modern as—
pects of science modernization: state, problems, devel-
opment trends: materials of the XVIIl International Scien—

Osnov—

tific and Practical Conference, Tartu (Estonia), February
7,2022,VADND, P. 467—471 [in Ukrainian].

9.Klochan, I. V., Trehubov, O. S., Hnatenko, I. A,
Parokhnenko, O. S. (2021). Upravlinnia rozvytkom pid—
pryiemnytstva v innovatsiinii ekonomitsi: modeliuvan—
nia efektyvnoho vykorystannia resursiv ta minimizatsiia
transaktsiinykh vytrat [Management of entrepreneur—
ship development in the innovative economy: modeling
the efficient use of resources and minimizing transac—
tion costs]. Investytsii: praktyka ta dosvid = Investments:
Practice and Experience, Ne 17, P. 5—10 [in Ukrainian].

10. Komaretska, P. V. (2004). Sutnist ta znachen-—
nia finansovoho potentsialu dlia rozvytku pidpryiemstva
v suchasnykh umovakh [The essence and significance of
financial potential for the development of an enterprise in
modern conditions]. Visnyk Kharkivskoho natsionalnoho
universytetu im. V. N. Karazina «Shliakhy rishennia prob-
lem funktsionuvannia ekonomichnykh systemy = Bulle—
tin of V. N. Karazin Kharkiv National University «\Ways of
solving problems of functioning of economic systemsy,
No. 630, part 2, P. 163—166 [in Ukrainian].

11. Komaretska, P. V. (2005). Finansovyi potentsial:
yoho skladovi, faktory vplyvu ta umovy rozvytku [Financial
potential: its components, factors of influence and con—
ditions of development]. Visnyk Kharkivskoho natsion—
alnoho universytetu im. V. N. Karazina «Evoliutsiia nau—
kovykh znan i suchasni problemy ekonomichnoi teorii»:
Ekonomichna seriia = Bulletin of V. N. Karazin Kharkiv
National University «Evolution of scientific knowledge
and modern problems of economic theory»: Economic
Series, Issue 663, P. 144—148 [in Ukrainian].

12. Kovtun, H. S., Shatska, Z. Ya. (2018). Mizhnarod-
na konkurentospromozhnist vitchyznianykh pidpryiem—
stv: problemy ta perspektyvy [International competitive—
ness of domestic enterprises: problems and prospects].
Naukovi rozrobky molodi na suchasnomu etapi = Sci—
entific developments of youth at the present stage: ab—
stracts of the XVII All-Ukrainian scientific conference
of young scientists and students (April 26—27, 2018,
Kyiv), K.: KNUTD, T.3, Economics of innovative activity of
enterprises, P. 23—24 [in Ukrainian].

13. Krakhmalova, N. A., Safronska, I. M., Hnatenko, |.
A. (2023). Zovnishnoekonomichna diialnist pidpryiemstv
v konteksti rozvytku tekhnolohichnoho menedzhmentu
ta realizatsii bezpekovoi doktryny Ukrainy [Foreign eco—
nomic activity of enterprises in the context of develop—
ment of technological management and implementa-—
tion of the security doctrine of Ukraine]. Formuvannia
rynkovykh vidnosyn v Ukraini = Formation of market re—
lations in Ukraine, Ne 3, P. 75—86 [in Ukrainian].

dopmyBaHHsa prHKOBYMX BigHOCUH B YkpaiHi Ne10 (281)/2024 29



14. Lozhachevska, O. M., Safonova, V. Ye., Hnatenko,
I. A, Navrotska, T. A. (2021). Upravlinnia innovatsiinoiu
ekonomikoiu: stratehichni pidkhody do biznes—protsesiv,
kadrovoho menedzhmentu ta konkurentospromozh-—
nosti [Management of the innovative economy: strategic
approaches to business processes, personnel manage-—
ment and competitiveness]. Ahrosvit = Agrosvit, Ne 15,
P. 14—19 [in Ukrainian].

15. Maryna, A. S, Yur, O. S. (2023). Innovatsiini tekh—
nolohii v zabezpechenni mizhnarodnoi konkurentospro—
mozhnosti silskohospodarskykh pidpryiemstv [Innovative
technologies in ensuring the international competitive—
ness of agricultural enterprises]. Problemy systemnoho
pidkhodu v ekonomitsi = Problems of a systematic ap—
proach to the economy, Issue 2, P. 28—34 [in Ukrainian].

16. Okhrimenko, I. V., Hnatenko, I. A., Diachenko, T. O.,
Artemchuk, V. O. (2021). Teoretyko—metodychni os—
novy rozvytku pidpryiemnytstva v konteksti hlobalizatsii:
upravlinskyi ta marketynhovyi aspekty [Theoretical and
methodological foundations of entrepreneurship devel-
opment in the context of globalization: managerial and
marketing aspects]. Ukrainskyi zhurnal prykladnoi eko—
nomiky = Ukrainian Journal of Applied Economics, T. 6,
Ne 2, P. 23—29 [in Ukrainian].

17. Olshanska, O. V., Puzyrova, P. V. (2022). The in-
novative potential of integrated business structures:
theoretical and methodological framework for evalua—
tion and implementation [Innovatsiinyi potentsial inteh—
rovanykh struktur biznesu: teoretyko—metodychnyi ba—
zys otsiniuvannia ta realizatsiil. Zhurnal stratehichnykh
ekonomichnykh doslidzhen = Journal of Strategic Eco—
nomic Studies, Ne 1 (6), P. 56—66 [in English].

18. Puzyrova, P. V., Pokalchuk, O. (2023). Innovatsiini
stratehii formuvannia ta rozvytku konkurentospromozh-
noi diialnosti strakhovykh kompanii u sferi mizhnarodno-
ho ta natsionalnoho kontekstu [Innovative strategies for
the formation and development of competitive activity of
insurance companies in the field of international and na—
tional context]. Problemy intehratsii osvity, nauky ta bi—
znesu v umovakh hlobalizatsii = : Problems of integration
of education, science and business in the context of glo—
balization: abstracts of the V International Scientific and
Practical Conference, Kyiv, October 6, 2023 / edited by
0. V. Olshanska, Kyiv: KNUTD, P. 54—55 [in Ukrainian].

19. Puzyrova, P. V., Sadovskyi, le. (2023). Innovatsi—
ini klastery yak mekhanizm zabezpechennia konkuren—
tospromozhnosti krainy v umovakh pisliavoiennoho ro—
zvytku [Innovation clusters as a mechanism for ensuring
the country’s competitiveness in the post—war develop—
ment]. Upravlinnia biznes—protsesamy ta tekhnolohich—

IHHOBAUIVIHO—IHBECTVILIVHA MOMITKA

nymy innovatsiiamy v suchasnykh umovakh ta v pislia—
voiennyi period = Management of business processes
and technological innovations in the current context and
in the post—war period: collection of abstracts of the In—
ternational Scientific Conference, Kyiv, October 10—11,
2023, P. 198—200 [in Ukrainian].

20. Reznikova, N. V., Rubtsova, M. Yu., Rylach, N. M.
(2018). Instytutsiini vazheli mizhnarodnoi konkurento—
spromozhnosti natsionalnoi innovatsiinoi systemy: prob—
lema vyboru instrumentiv stymuliuvannia innovatsiinykh
pidpryiemstv [Institutional levers of international competi—
tiveness of the national innovation system: the problem of
choosing tools to stimulate innovative enterprises]. Efek—
tyvna ekonomika =Effective Economy, No. 11, URL: http://
nbuv.gov.ua/UJRN/efek_2018_11_15 [in Ukrainian].

21. Rumyk, ., Pylypenko, O. (202 1). Upravlinnia finanso—
vo—hospodarskoiu diialnistiu intehrovanykh pidpryiemstv
na innovatsiinykh zasadakh [Management of financial and
economic activities of integrated enterprises on an inno—
vative basis]. Science Notes of KROK University, Vol. 2, No.
62, P. 166—175. https://doi.org/10.31732/2663—
2209-2021-62—166—175 [in Ukrainian].

22. Rumyk, I, Pylypenko, O. (2022). Finansove za—
bezpechennia pidpryiemstv: mozhlyvosti kohnityvnoho
modeliuvannia [Financial support of enterprises: pos—
sibilities of using cognitive modeling]. Science Notes of
KROK University, Vol. 2, No. 66, P. 44—52. https://doi.
org/10.31732/2663—-2209-2022-66—-44-52 [in
Ukrainian].

23. Sadovskyi, le. P., Puzyrova, P. V. (2024). Innovatsiini
klastery: osoblyvist v konteksti didzhytalizatsii [Innovative
clusters: a feature in the context of digitalization]. Nau—
kovyi vymir osmyslennia ta poshuku optymalnykh mod-—
elei rozvytku Ukrainy: marketynhovyi, ekonomichnyi, fi-
nansovyi ta upravlinskyi aspekty = The scientific dimension
of understanding and research optimal models of the de—
velopment of ukraine: marketing, economic, financial and
management aspects: collection of materials of the Inter—
national Scientific and Practical Conference, Kyiv, March
04-05, 2024 Kyiv: APSVT, P. 245—246 [in Ukrainian].

24. Shatska, Z. Ya. (2016). Adaptatsiia vitchyznianykh
pidpryiemstv do vplyvu hlobalizatsiinykh protsesiv [Ad—
aptation of domestic enterprises to the impact of glo—
balization processes]. Efektyvnist diialnosti pidpryiem-—
stv v umovakh hlobalizatsiinykh protsesiv = Efficiency of
enterprises in the context of globalization processes:
a monograph / edited by O.V. Olshanska, A.O. Melnyk,
T.M. Yankovets — Kyiv: KNUTD, P. 49—71 [in Ukrainian].

25. Shatska, Z. Ya., Kohut, A. L. (2020]). Napriamy pid—
vyshchennia konkurentospromozhnosti vitchyznianykh

30 dopmMyBaHHS pUHKOBUX BiZHOCKH B YkpaiHi Ne10 (281)/2024



IHHOBAUIVIHO—IHBECTUVILIVHA MOMITNKA

pidpryiemstv v umovakh hlobalizatsii [Directions of in—
creasing the competitiveness of domestic enterprises in
the context of globalization]. Imperatyvy ekonomichnoho
zrostannia v konteksti realizatsii hlobalnykh tsilei staloho
rozvytku = Imperatives of economic growth in the con—
text of the implementation of global sustainable develop-
ment goals: abstracts of the International Scientific and
Practical Internet Conference dedicated to the 90th an—
niversary of the Kyiv National University of Technology
and Design, Kyiv, April 9, 2020, P. 41—42 [in Ukrainian].

26. Shatska, Z. Ya., Korab, O. V. (2015). Osoblyvos—
ti formuvannia stratehii stvorennia konkurentnykh pere—
vah pidpryiemstva [Features of the formation of a strate—
gy for creating competitive advantages of the enterprise].
Internauka = Internauka, Ne 9, URL: http://www.inter—
nauka.com/issues,/2015,/9,/553 [in Ukrainian].

27. Shvahireva, V., Donets, A., Neumoina, K. (2016).
Formuvannia systemy upravlinnia mizhnarodnoiu
konkurentospromozhnistiu pidpryiemstv rehionu na in—
novatsiinii osnovi [Formation of a system for managing
the international competitiveness of regional enterpris—
es on an innovative basis]. Naukowvyi visnyk [Odeskoho
natsionalnoho ekonomichnoho universytetu] = Scientific
Bulletin [of Odesa National Economic University], Ne 2, P.
158—-169 [in Ukrainian].

28. Smaliar, L. H., Sych, O. O., Sharai, I. V. (2016). In—-
novatsiina diialnist yak kliuchova peredumova formuvan—
nia konkurentospromozhnoi produktsii ukrainskykh pid—
pryiemstv na mizhnarodnomu rynku [Innovative activity
as a key prerequisite for the formation of competitive
products of Ukrainian enterprises in the international
market]. Pidpryiemnytstvo ta innovatsii = Entrepreneur—
ship and Innovation, Issue 2, P. 56—61 [in Ukrainian].

29. Teslenko, A. V., Shatska, Z. Ya. (2024). Konkuren—
tospromozhnist pidpryiemstv sfery posluh v umovakh
smart—ekonomiky [Competitiveness of service sector
enterprises in the smart economy]. Dominanty sotsial—
no—ekonomichnoho rozvytku Ukrainy u novykh realiiakh:
materialy Il Vseukrainskoi naukovo—praktychnoi konfer—
entsii molodykh uchenykh ta studentiv = Dominants of
socio—economic development of Ukraine in new realities:
materials of the Il All-Ukrainian scientific and practical
conference of young scientists and students, Kyiv, March
29, 2024, yiv: KNUTD, P. 252—254 [in Ukrainian].

30. Zos—Kior, M. V., Hnatenko, |. A. Telichko, N.
A., Korniev, R. S. (2022). Klasterizatsiia za rivnem fi—
nansovoho menedzhmentu innovatsiino oriientovanykh
ahropidpryiemstv v umaovakh aktyvizatsii lohistychnoi
ta zovnishnoekonomichnoi diialnosti, didzhytalizatsii ta
upravlinnia zminamy [Clustering by the level of financial

management of innovation—oriented agricultural en—
terprises in the context of intensification of logistics and
foreign economic activity, digitalization and change man-—
agement]. Formuvannia rynkovykh vidnosyn v Ukraini =
Formation of market relations in Ukraine, Ne 6, P. 137—
146 [in Ukrainian].

Data about the authors

Polina Puzyrova,

Associate Professor of the Department of Smart Eco—
nomics Kyiv National University of Technologies and De—
sign, Doctor of Science in Economics, Professor, Kyiv,
Ukraine

e—mail: puzyrova@ukr.net

Olesia Ananieva,

Associate Professor of the Department of Economics
and Finance KROK University, PhD in Economics, Kyiv,
Ukraine

e—mail: ananyevao@krok.edu.ua

Myroslava Hofmann,

Associate Professor of the Department of Economics
and Finance KROK University, PhD in Economics, Asso—
ciate Professor, Kyiv, Ukraine

e—mail: myroslavahofmann@gmail.com

Burmetskyi Vladyslav,

Master student of the Department of of Smart Eco—
nomics, Kyiv National University of Technologies and
Design, Kyiv, Ukraine

e—mail: v.burmetskiy@ukr.net

LOaHi npo aBTopiB

INy3upbosa Moninva BonogumupisHa,

OOUEeHT Kadegpy  CMapT—eKOHOMIKM,
HaLjioHanbHUIA YHIBEPCUTET TEXHONONIN Ta AN3anHy, 4.e.H.,
npodpecop, Kui, YkpaiHa

e—mail: puzyrova@ukr.net

AHaHbeBa Onecsa OnekcaHgpiBHa,

KuiBcbkuin

[oueHT Kacheopy ekoHoMikM Ta dhiHaHciB, BH3 «YHiBep—
cuTeT ekoHoMiky Ta npasa «KPOKY, k.e.H., Kuis, YkpaiHa

e—mail: ananyevao@krok.edu.ua

Focpman Mupocnasa OnexkcaHapiBHa,

OoueHT kadegpu  ekoHomiky  Ta  dpiHaHciB, BH3
«YHiBepcuteT ekoHomikum Ta npaBa «KPOK», k.e.H.,
poueHT, Kuis, YkpaiHa

e—mail: myroslavahofmann@gmail.com

Bypmeybkuii Bnagucnas BaneHtuHoBu4,

mMaricTp kacegpn cmapT—ekoHoMikK,  KuiBcbkuin
HaLlioHanbHW YHIBEPCUTET TEXHONOrIN Ta ansanHy, Kuis,
YkpaiHa

e—mail: v.burmetskiy@ukr.net

dopmyBaHHsa prHKOBYMX BigHOCUH B YkpaiHi Ne10 (281)/2024 31



SMIST

MakpoekoHOMi4YHi acneKkTn cy4acHoi eKOHOMIKMU

METNBHWK O. M. MakpoekoHOMIHHWI 3MICT (RIHAHCOBOMO MPOTPAMYBAHHS ......ouierrererererseesseessssessesssssssesssessssssssssssssssssssssssesssssssnsssns s}
MOJHAP Q. C., FTAHIBISEP A. M., BACJTIHELIb B. O. MakpoekoHOMi4Hi MOKa3HWKM PO3BUTKY HALiOHaMbHOT EKOHOMIKK ... 10
IPYITEBWY [. T. OcobnmnBocTi KpeauTHoro noptdiento 6aHKIB B yMoBax (iHAHCOBOT HECTABIMBHOCTI «.....reeureereeereeeseeessneens 15

IHHOBaUillHO-iHBecTULilHA noniTuka
MY3PLOBA M. B., AHAHBEBA 0. 0., TO®MAH M. 0., BYPMELIEKWI B. B. ApxiTekToHika

KOHKYPEHTOCMPOMOXXHOCTI IHHOBaLIHO—OPIEHTOBAHNX NIANPUEMCTB B KOHTEKCTI MiXXHAPOAHOI rNo6ani3auii ..., 23
MAPVIHIHA C. B., LLABPAHCBKA H. |. EkoHoMi4Ha rnobanisauia sk npouec hopMyBaHHS IHHOBaLIMHOMO Cot3y
TITTAHETAPHOTO PIBHS cvvuvvuvvureseressessseessessssesssessssssssesssesssassssessssssssesssesssassssesssesssassssesssesssaesssesssasssnsssesssassssessssessansssnsssessssnsssnsssesssnsssesssnsssnsssassssnsssnsssnns 32

ExoHomi4Hi npo6neMun po3BMTKY rany3ei Ta BUAIB €KOHOMIYHOI AiANbHOCTI
IMHATEHKO M. M., MAPMVYT1b I1. 0., POMAHKOK |. A. O6rpyHTyBaHH:A NPiOpUTETHMX HANPAMIB IHKITO3MBHOMO
PO3BUTKY CiflbCbKUX TEPUTOPIN YKPaiHWN Ha OCHOBI EKOHOMIHHOMO OLIHKOBAHHS «...oouuvverrrerseseensiseeseesrssesssessssesssesssssessenns
BYXXVH O. A. YnpasniHHs ekonorivyHot 6e3neko — cMcTeMaTn3aLllis arperaTHnX CTaHiB BOAW Ta ixX NOXigHMX
MNETEHELBKA C. M., MTY3VIPLOBA 1. B., BIXYHOB B. B., LLIVBIH [. A. CtpaTeridHunin po3BMTOK EKCNOPTHO—
IMAOPTHWX OnepaLiv NignpPUEMCTB B MICNABOEHHOMY BiHOBMEHHI EKOHOMIKM B KOHTEKCTI iHTerpadii YkpaiHu oo

EBPOMENCEKOTO CORIBY ...ouveueivuuetseetsessessessssesssessseesssesssessseessse st ss e ssse st e85 e84 81888 £ 18888 £ 8 E 8RRt 58
KPYTMCBbKWI B. C. CTUMYMIOBAHHS! CiNlbCbKOrOCMOAAPCHKOT MEPEPOBKMU ..........eveeeeeeessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 68
MOCTOJTA. A., CATIbHIKOBA M. B. HYvHHUkM Ta aTpakuii yHKLiOHYBaHHS NOAIEBOr0 Typm3My B YKpaiHi B ymoBax

BOEHHOMO CTaHy Ta CTPAaTEri4Hi NPIOPUTETN BIGHOBMAEHHS Y MOBOEHHUA MEPIOM vvuurverereeriereseessnesssssssseesssssssesssssssssesssssssssssssssses 73
MNAXOTHIKOBA 1. O. OcobnmBoCTi NOTMICTUHHUX MOCAYTU B CYHACHUX YMOBEX w..ouvrereersresessssssessesssssssssssesssssssessssssssssssssssssssanes 81
MOLLIKYHT. I., MAPHEHKO B. M. lNoniTrka NpoTeKkLioHi3My B 30BHILLHI TOPriBni MpoAyKUiE CKISHOT MPOMMCIIOBOCTI.......... 87

CouianbHo-TpyAoBi npo6nemu

NEBEOAT. B. dnHamika LiH Ha XUTNOBO—KOMYHanbHI NOCAyr Ana HaceneHHs aK iHPAALINHAN YUHHUK B YKPaHI ............. 96
KPACHOXXQH C. B., MIQOYBEHU B. A. OnTumizallis po3srTKy NOACHKOro Kanitany Ak (hakTop akTusizaLyii
IHOVBIBYAMBHOTO THBECTYBEAHHS -.....ccveueeeeaeitseeaeseeeeseeessee s ssessssse s b se bbb e bbb 106

KOHOH4YYK 0. B. OuiHioBaHHS thiHaHCOBMX pecypciB AOMOrocrnofaapcTs YKpaiHu: 4oxoau, BUTPaTW, IHCTPYMEHTH
THBECTYBAHHS --....ceeeueeeueeeeseeeeseeeeseeeeseeeeseeeessoe s oo eee oo e oo E oo oo ee e es e es e er e 110



