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FINANCIAL MANAGEMENT OF IT INNOVATIONS
IN FOREIGN ECONOMIC MARKETING PROJECTS
OF INVESTOR ENTERPRISES

ABSTRACT

The article examines the current aspects of financial management of IT innovations in
the context of foreign economic activity of agro-processing investor enterprises of the
western region of Ukraine. The study is based on a comprehensive analysis of financial,
investment, and marketing indicators of four leading enterprises that actively integrate
digital technologies into their activities and enter international markets. The authors
substantiate the feasibility and effectiveness of using the latest financial controlling
tools, taking into account the level of internationalization, innovation development indi-
ces, and economic dynamics of each enterprise. Special attention is paid to building a
complex model for assessing the financial management of IT innovations, which allows
for a systematic measurement of the integral effect of digital transformations on the
financial and economic stability, export capacity, and strategic competitiveness of com-
panies. The analysis of the results revealed both the strengths of the implementation of
IT innovations in foreign economic activity and potential vectors of further growth, in
particular in the aspects of analytics, digital integration, and strategic marketing man-
agement. The results of the study confirm that the digitalization of financial manage-
ment can significantly enhance the effectiveness of international projects, contributing
to the economic adaptability and innovative sustainability of enterprises in the context
of global competition.

Keywords: financial management, IT innovations, foreign economic activity,
agro-processing enterprises, marketing strategy, investment efficiency, digital
transformation, export activity, financial and economic sustainability, sustainable
development, strategic management
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INTRODUCTION

In today's conditions, when digitalization comes to the fore in economic development,
agro-processing enterprises in the region are beginning to rethink their management
approaches. This article aims to reveal the role of IT innovations in the financial man-
agement of foreign economic marketing projects. The focus of the study is a group of
enterprises that have already taken a significant step towards a comprehensive digital
transformation: these are companies that manage production chains, invest in develop-
ment, actively export products, and coordinate operational activities through digital
channels. With their activities, they illustrate how the combination of traditional financial
instruments with new IT support allows not only to enter new markets, but also to lay
the foundation for strategic sustainability.

The relevance of the topic is due to a number of global challenges: the instability of
world markets, the growth of competition in foreign markets, as well as the general
digital revolution in the economy. Traditional approaches to financial management
demonstrate limited effectiveness in conditions where it is necessary to quickly adapt
to changes, optimize long supply chains, and simultaneously control investment risks.
Against this background, IT innovative solutions become not just a tool, but a strategic
foundation: they provide transparency, analytical flexibility, and operational response to
changes in both internal costs and external conditions.
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The subject of the study is the financial management of IT innovations within the framework of foreign economic marketing
activity. It is at this intersection that the mechanisms that determine the effectiveness and durability of international
projects are revealed: capital management, investments, revenue streams, cost analysis and financial stability forecast.
Particular attention is paid to methodological aspects: we have developed several models that allow us to assess the
effectiveness of financial management of IT innovations not only through profitability, but also through the integration of
the digital component into the strategic marketing management system.

The object of the study is the agro-processing sector enterprises of the western region, which have an active foreign
economic orientation and invest in IT innovations. The specific choice of these enterprises is due to their openness to
innovations, a high level of integration into international markets, and the availability of open reporting.

In this work, we analyze how the combination of financial analysis methods and digital technologies affects the ability of
enterprises to develop sustainably outside domestic markets. Particular attention is paid to how IT tools contribute to
changing approaches to budgeting, reporting automation, information flow integration, and investment control in real time.
Based on financial and investment reporting for five years, we demonstrated the dynamics of efficiency in exporting,
profitability, anti-crisis resilience, and overall innovation capacity. It is important that our model takes into account not
only quantitative indicators but also an element of expert assessment, allowing us to synthesize digital potential with
marketing and financial components. This opens up new horizons: enterprises receive not only a picture of efficiency, but
also a tool for strategic planning of IT investments for the long term.

Thus, the above outlines the significance of the research topic for modern economics, justifies the choice of objects and
methods of analysis, explains the expected results, and determines the scientific and practical novelty.

LITERATURE REVIEW

A review of the literature shows that modern approaches to assessing the effectiveness of innovative investments, in
particular in the IT sector, are closely related to the topic of financial management of agro-processing enterprises of
investors, which are considered in our article.

Liao and Rice (2010) showed that investments in innovations lead to increased sales volumes, economic expansion into
smaller markets, and a positive impact on the profitability of small-scale production, which resonates with our model.
Zahra (1995) found a relationship between entrepreneurial activity and financial results in the context of a change in the
ownership structure, confirming the need to include the manageability of investments in innovations in a comprehensive
assessment.

Ovcharenko et al. (2022) described an example of the formation of eco-local clusters with multi-level interaction of partic-
ipants, which resonates with the approach to the analysis of the international integration of agricultural enterprises. Haus-
man and Johnston (2014) demonstrated that innovation can act as a mechanism for economic recovery, emphasizing the
role of financial control during global shocks, inspiring the creation of stabilization mechanisms in our methodology.

Firth (1996) showed how the implementation of management procedures (including digital ones) is accelerated by external
alliances, which echoes our conclusions about the importance of integrating international experience. Lee and Shin (2018)
provided a broad ecosystem picture of fintech - from business models to investment challenges, which substantiates the
need to strengthen the digital resilience of agribusiness financial models.

Florida and Kenney (1988) demonstrated that venture financing stimulates technological change, confirming the relevance
of attracting external resources to innovation projects, including in the agricultural sector.

Maksimova (2019) and Kuznyetsova et al. (2023) substantiated the construction of financial management systems in the
digital era, which was reflected in our indicator system. Stolyarov et al. (2022) emphasized the logic of logistics optimiza-
tion, which similarly supports our methodology, which includes the management of digital flows of materials and infor-
mation.

Zapukhlyak et al. (2018) tested approaches to managing changes in the organizational structure, which resonates with
our conclusions about the need for digital adaptability in personnel and process management.

Balabanova et al. (2012) showed that marketing requires rigorous financial justification - confirmation of the value of the
cost table and the integration of marketing management into the overall financial strategy.

Gryshchenko et al. (2021) analyzed educational innovation clusters, which resonates with our approach to assessing the
integrated competitiveness of agricultural enterprises in the international space.
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Mazur et al. (2021) drew attention to the role of controlling in innovative financial management, which is reproduced in
the structure of the model we proposed as a means of supporting financial discipline.

Volk et al. (2025), in their work, explore modern tools for managing higher education institutions as a means of developing
the education system. The main focus is on managerial innovations, digitalization of organizational processes, and data-
driven strategic planning. Kopishynska et al. (2024) highlighted the management of agricultural system productivity
through information systems, which is in line with our integration of IT tools for assessing efficiency and productivity.

Vasylchak et al. (2022) examined the regulatory aspects of innovations in regional personnel management, which is in line
with the managerial framework of our IT models. Kubitskyi et al. (2024) demonstrated the application of educational
institution management systems, which is an analogue of the implementation of digital management practices. Khoda-
kivska et al. (2022) contributed to the theory of security and innovation in regional development, resonating with ap-
proaches to ensuring reliable digital infrastructure.

Furman et al. (2023) investigated motivational tools, which emphasize the importance of human capital in the process of
integrating IT innovations.

Voznyuk et al. (2022) presented a synergistic simulation of management teams, which is in line with our findings on team
interaction through digital platforms. Shlyakhetko et al. (2025) investigated the corporate governance, political, economic,
technological, and military challenges in the European Union from its foundation to future horizons.

Thus, the sources reviewed confirm the validity of the structured, systemic approach to the digitalization of financial
management chosen by us and contribute to its further development in the context of global economic integration.

AIMS AND OBIJECTIVES

This article focuses on the formation of a comprehensive understanding of the effectiveness of financial management of
IT innovations in foreign economic marketing projects of investor enterprises. The purpose of the study is an in-depth
analytical understanding of the mechanisms for integrating modern digital solutions into the practice of financial manage-
ment, which allows not only to optimize internal processes, but also to strengthen the competitive positions of small and
medium-sized businesses in global markets.

The authors seek to reveal the specifics of the functioning of a complex multi-level model of efficiency assessment, based
on real economic indicators and modern approaches to management analytics. Special emphasis is placed on the relation-
ship between investments in innovations, the level of adaptability of the company, and its ability to strategically maneuver
in a dynamic foreign economic environment.

The authors investigate not only the direct economic effect of the implementation of IT solutions, but also consider the
structural and functional changes in management that these innovations cause. The focus of the analysis is the transfor-
mation of financial controlling methods, which opens up new horizons in decision-making based on data accumulated
through automated systems and digital platforms.

The article also explores the importance of digital infrastructure in the formation of a new culture of strategic management,
covering both tangible and intangible assets of the enterprise. This involves a deep assessment of the effectiveness of
investments in digital tools that are integrated into all levels of the management hierarchy.

The authors analyze how these tools change the distribution of powers, the logic of building business models, and internal
monitoring methods in the context of transnational marketing. At the same time, the work aims to increase the applied
value of the study for Ukrainian enterprises that seek to optimize foreign economic activity through the modernization of
the management paradigm.

The model, developed on the example of leading agricultural enterprises, is representative in nature and allows you to
adapt the approach to different industries. In this way, the article is aimed not only at academic analysis but also at the
formation of methodological tools that can become the basis for the practical implementation of digital transformations in
the field of financial management.

METHODS

This study implements a multi-level approach to assessing the effectiveness of financial management of IT innovations in
foreign economic marketing projects of agro-processing enterprises. The methodology is based on a thorough collection
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and systematic analysis of public accounting and statistical information for the period 2020-2024, taken from open regis-
ters and platforms of enterprises. The main attention is paid to the selection of enterprises that demonstrate a high degree
of integration of innovations into production processes and have an expansion strategy for international markets, which
ensured representativeness for the western region of Ukraine.

The work uses a methodological basis of combined analysis, which includes financial, investment, and marketing compo-
nents. In particular, for each enterprise under study, traditional liquidity, autonomy, profitability ratios, as well as net profit
and asset growth rates were calculated. This made it possible to understand the general development trends and compli-
ance with the “golden rule of economics” - profit growth should outpace income growth, and income growth should
outpace asset growth.

The next step was the author's calculation models that combine quantitative data with expert assessment. The FMEII
integral indicator assesses the level of IT intensification in marketing activities. It relies on normalized indicators taking
into account weighting factors, which allows comparing the efficiency of companies with each other. To assess the profit-
ability of the introduction of innovations, a refined ROI_adj was used, which includes changes in export revenue and
capitalization of IT investments; such a model makes it possible to isolate the effect of innovation costs separately from
the overall financial dynamics.

Next, we used the complex CIEEM model, designed to assess the degree of integration of IT tools into the marketing
strategy and their multiplicative effect on export revenue. Here, expert assessment of marketing potential and digital level
of implementation was used, which made it possible to take into account not only the volume, but also the quality of the
innovative impact. At the same time, the focus is on the role of dispersion values, which show the reliability of such an
impact.

To assess financial stability, the S_IF model was used, which combines the profitability of assets and equity, the innovation
promotion index, the debt ratio, and absolute liquidity. This indicator allows us to assess at the individual level how well
the company is able to maintain financial stability against the background of innovative activity. The ISFMI indicator, as a
final assessment, is based on the natural logarithm of the combined product of the previous indicators, which allows us to
reduce the entire system to a single integral numerical result.

The final stage was a graphical comparison of development trends: the dynamics of the number of personnel, the volume
of unfinished investments, key production and financial indicators, the structure of expenses for Internet marketing, and
export volumes. This part provides a visualization of trends and reinforcement of mathematical calculations.

Thus, the research methodology combines classical financial analysis with the author's system of models that provide a
comprehensive assessment of IT innovations as a driver of development. The selection of enterprises, data collection,
calculation of indicators, as well as graphical display of the relationships between them, provided a deep explanation of
the role of digitalization in ensuring the international competitiveness of agro-processing companies.

RESULTS

Agro-processing enterprises of the western region were selected as the subjects of the study. The selected agro-processing
enterprises of the western region are leading innovative business entities that actively involve IT innovations in their
activities, conduct foreign economic projects, have a clear marketing and financial and economic strategy, have sustainable
development, and actively promote innovations (Table 1).

Table 1. Leading innovative enterprises under study.

Private Enterprise “Oliyar” Lviv region

Private Joint-Stock Company “Chernivtsi Oil and Fat Plant” Chernivtsi re-
gion

Private Joint-Stock Company “Vinnytsia Oil and Fat Plant” Vinnytsia region

Oil and Extraction Plant “Lan-Oil Trade” Ternopil region

Thus, using public statistical, accounting, and financial information, we will analyze the performance indicators and financial
analytics of selected agro-processing enterprises in the western region over the last five years (Table 2).
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Table 2. Dynamics of performance indicators and financial analytics of agro-processing enterprises in the western region, 2020-2024.
(Source: synthesized by the authors using financial and economic reporting of enterprises)

Years
Indicators
2020 | 2021 | 2022 2023 2024
Private enterprise "Oliyar”, Lviv region
Number of employees, persons 579 584 590 598 628
Unfinished capital investments 185337 292674 254181 52161 420819
Net income from sales of products (goods, works, services) 4792654 6603601 9686638 8118452 9341513
Cost of products sold (goods, works, services) 4048252 5219698 6908836 6538426 7881458
Net financial result (profit) 255829 158550 487750 555228 610788
Revenue from sales of products (goods, works, services) 4959356 6784748 9985879 8218933 8451987
Net cash flow from investment activities -266618 -89676 -184121 -99628 -95135
Current liquidity ratio 1.12 1.12 1.78 5.30 1.71
Absolute liquidity ratio 0.07 0.02 0.11 0.00 0.10
Quick liquidity ratio 0.39 0.29 0.55 1.77 0.62
Autonomy ratio 0.41 0.34 0.43 0.60 0.54
Return on assets (ROA) 0.03 0.04 0.06 0.08 0.07
Return on equity (ROE) 0.08 0.12 0.17 0.14 0.13
Net margin 0.03 0.04 0.05 0.07 0.07
Coefficient of coverage of non-current assets with equity 0.96 0.99 1.43 1.90 1.68
Debt ratio 0.51 0.58 0.39 0.13 0.40
Private Joint-Stock Company “Chernivtsi Oil and Fat Plant”, Chernivtsi region
Number of employees, persons 318 322 326 333 348
Unfinished capital investments 896 968 687 687 973
Net income from sales of products (goods, works, services) 166457 99946 794330 3042785 1575839
Cost of sales (goods, works, services) 183219 116204 673376 2729090 1491446
Net financial result (profit) 63789 96628 93887 20109 7325
Revenue from sales of products (goods, works, services) 162567 61144 542049 3022065 32020810
Net cash flow from investment activities -17856 -5138 -8638 -28466 -48294
Current liquidity ratio 0.12 0.18 0.92 0.93 0.85
Absolute liquidity ratio 0.01 0.00 0.00 0.05 0.10
Quick liquidity ratio 0.05 0.13 0.66 0.68 0.57
Autonomy ratio 0.78 0.65 0.27 0.33 0.43
Return on assets (ROA) 0.12 0.16 0.08 0.02 0.00
Return on equity (ROE) 0.18 0.21 0.29 0.06 0.00
Net margin 0.08 0.97 0.12 0.01 0.00
Non-current assets coverage ratio 0.80 0.70 0.74 0.78 0.74
Debt ratio 0.22 0.35 0.68 0.62 0.50
Private Joint-Stock Company “Vinnytsia Oil and Fat Plant”, Vinnytsia region

Number of employees, persons 723 708 693 703 691
Unfinished capital investments 12358 12938 11742 8788 11520
Investment real estate 52104 51846 47013 47224 52840
Original cost 52104 51846 47013 47224 52840
Net income from sales of products (goods, works, services) 1915837 18459223 3406003 1801010 759509
Cost of products sold (goods, works, services) 1722103 1901664 2528291 1319454 795694
Net financial result (profit) 100156 160130 102914 101269 97747
Revenue from sales of products (goods, works, services) 1994263 1792666 2937465 2408036 2078607
Net cash flow from investment activities -65261 189949 35718 -44993 -325704
Current liquidity ratio 0.47 0.38 0.56 0.37 1.02
Absolute liquidity ratio 0.01 0.02 0.07 0.05 0.12
Quick liquidity ratio 0.19 0.19 0.48 0.31 0.83
Autonomy ratio 0.62 0.45 0.42 0.54 0.79
Return on assets (ROA) 0.01 0.04 0.02 0.03 0.05
Return on equity (ROE) 0.07 0.08 0.06 0.06 0.07
Net margin 0.08 0.09 0.03 0.06 0.22
Coefficient of coverage of non-current assets by equity 0.70 0.54 0.57 0.61 0.87
Debt ratio 0.22 0.44 0.48 0.34 0.09

(continued on next page)
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Table 2. Continued.

Years
Indicators
2020 2021 2022 2023 2024
0il and Extraction Plant “Lan-0il Trade” Ternopil region

Ternopil region 212 226 258 287 286
Number of employees, persons 61.0 224.9 23.0 543.0 728.0
Unfinished capital investments 194502.4 220918.7 1357149 2818389 3258178
Net income from sales of products (goods, works, services) 59807.7 124024 974920 2370292 2750877
Cost of products sold (goods, works, services) 13101.9 17646.2 251700 203900 169329
Net financial result (profit) 1774760 1868229 2033516 411531 420454
Revenue from sales of products (goods, works, services) 46.0 39.0 54.0 99.0 144.0
Net cash flow from investment activities 1.24 1.53 1.50 1.42 1.92
Current liquidity ratio 0.22 0.48 0.16 0.51 0.03
Absolute liquidity ratio 1.15 1.12 0.67 1.13 1.03
Quick liquidity ratio 0.21 0.36 0.34 0.30 0.48
Autonomy ratio -0.02 0.05 0.22 0.10 0.11
Return on assets (ROA) -0.11 0.14 0.96 0.42 0.25
Return on equity (ROE) -0.14 0.08 0.19 0.07 0.05
Net margin 12.49 17.35 61.69 108.50 84.59
Non-current assets coverage ratio 0.79 0.64 0.66 0.70 0.52

A graphical comparison of the performance indicators of selected agro-processing enterprises in the western region over

the last five years is presented in Figures 1-3.

800
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Figure 1. Dynamics of the number of employees of leading agro-processing enterprises in the western region, 2020-2024. (Source: syn-
thesized by the authors using financial and economic reporting of enterprises)

We observe the largest number of employees in agro-processing enterprises over the last five years at the Private Joint-
Stock Company "Vinnytsia Oil and Fat Plant", Vinnytsia region, and the smallest number of employees at the Oil and
Extraction Plant "Lan-Oil Trade", Ternopil region.
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Private Joint-Stock Company ﬁrl_vate J.O mt—_Stock Compan}'/ Oil and Extraction Plant
50000,00 " PR " Vinnytsia Oil and Fat Plant’ " . " )
’ Chernivtsi Oil and Fat Plant Vinnvtsia region: 11469 20 Lan-Oil Trade" Ternopil
Chernivtsi region; 842,20 Y glon; ' region; 315,98
0,00 - I

Figure 2. Dynamics of the value of unfinished capital investments of leading agro-processing enterprises of the western region, 2020-
2024. (Source: synthesized by the authors using financial and economic reporting of enterprises)
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Thus, according to the results of the analysis and comparison of the amount of unfinished capital investments of the
leading agro-processing enterprises of the western region over the last five years, the leader is the Private Enterprise
“Oliyar” Lviv region, and the smallest value of this indicator is the Oil Extraction Plant “Lan-Oil Trade” Ternopil region, i.e.
this factor indicates that the amount of capital investments for the acquisition, creation and modernization of intangible
assets as of the balance sheet date was not used for its intended purpose.
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Revenue from sales of products (goods, works, services), thousand UAH, 2020-2024.

Figure 3. Dynamics of indicators of production and financial activity of leading agro-processing enterprises of the western region, 2020-
2024. (Source: synthesized by the authors using financial and economic reporting of enterprises)

Next, using the financial statements of selected agro-processing enterprises, we will check to what extent the indicators
of production and financial activity correspond to the “golden rule of enterprise economics”. When analyzing the dynamics
of absolute indicators, we will assess whether this dynamic corresponds to their optimal ratio. To do this, we will form the
indicators of production and financial activity of selected agro-processing enterprises for the last five years in Table 3.

Table 3. Dynamics of indicators of production and financial activity of agro-processing enterprises of the western region, 2020-2024.
(Source: synthesized by the authors using financial and economic reporting of enterprises)

Years
Indicators
2020 2021 2022 2023 2024
Private enterprise “Oliyar”, Lviv region
Net financial result (profit) 255829 158550 487750 555228 610788
Net income from sales of products (goods, works, services) 4792654 6603601 9686638 8118452 9341513
Average value of assets 3024000 3231090 3403820 3467740 3531360
Private Joint-Stock Enterprise “Chernivtsi Oil and Fat Plant”
Net financial result (profit) 63789 96628 93887 20109 7325
Net income from sales of products (goods, works, services) 166457 99946 794330 3042785 1575839
Average value of assets 3326400 3586509.9 3812278.4 3918546.2 4025750.4
Private Joint-Stock Enterprise “Vinnytsia Oil and Fat Plant” Vinnytsia Region
Net financial result (profit) 100156 160130 102914 101269 97747
Net income from sales of products (goods, works, services) 1915837 18459223 3406003 1801010 759509
Average value of assets 3780000 3989000 4151000 4178000 4204000
Oil Extraction Plant “Lan-Oil Trade”
Ternopil region 13101.9 17646.2 251700 203900 169329
Net financial result (profit) 194502.4 220918.7 1357149 2818389 3258178
Net income from sales of products (goods, works, services) 2328480 2546422.03 2744840.45 2860538.73 2979055.3

(continued on next page)
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Table 3. Continued.

Growth rate Growth rate Growth rate Growth rate
2021/2020, % 2022/2021, % 2023/2022, % 2024/2023, %
Private enterprise “Oliyar”, Lviv region
Net financial result (profit) 61.97 307.63 113.83 110.01
Net income from sales of products (goods, works, services) 137.79 146.69 83.81 115.07
Average value of assets 106.85 105.35 101.88 101.83
Private Joint-Stock Company “Chernivtsi Oil and Fat Plant”
Net financial result (profit) 151.48 97.16 21.42 36.43
Net income from sales of products (goods, works, services) 60.04 794.76 383.06 51.79
Average value of assets 107.82 106.29 102.79 102.74
Private Joint-Stock Enterprise “Vinnytsia Oil and Fat Plant” Vinnytsia Region
Net financial result (profit) 159.88 64.27 98.40 96.52
Net income from sales of products (goods, works, services) 963.51 18.45 52.88 42.17
Average value of assets 105.53 104.06 100.65 100.62
Oil Extraction Plant “Lan-Oil Trade” Ternopil Region
Net financial result (profit) 134.68 1426.37 81.01 83.05
Net income from sales of products (goods, works, services) 113.58 614.32 207.67 115.60
Average value of assets 109.36 107.79 104.22 104.14

To analyze the level of compliance of the production and financial results of agro-processing enterprises with the principle
of the “golden rule of enterprise economics”, a ratio was used, which assumes an excess of profit growth rates over
revenue growth rates, and revenue over asset growth rates, with all indicators exceeding 100%. Based on the calculations
for enterprises in the western region over the past five years, a generalized assessment of their economic dynamics was
formed, the results of which are presented in Table 4.

Table 4. Calculation of compliance with the “golden rule of enterprise economics” of agro-processing enterprises in the western region,
2020-2024. (Source: based on [2-5, 6])

Agro-processing enter-

prises of the western re-
gion

2021/2020

2022/2021

2023/2022

2024/2023

Private enterprise “Oliyar”,
Lviv region

Incomplete compliance
with the “golden rule of en-
terprise economics”

Full compliance with the
“golden rule of enterprise
economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Full compliance with the
“golden rule of enterprise
economics”

Private Joint-Stock Com-
pany “Chernivtsi Oil and
Fat Plant”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Private Joint-Stock Enter-
prise “Vinnytsia Oil and Fat
Plant” Vinnytsia Region

Full compliance with the
“golden rule of enterprise
economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the "golden rule of en-
terprise economics"

Incomplete compliance
with the “golden rule of en-
terprise economics”

Oil Extraction Plant “Lan-
Oil Trade” Ternopil Region

Full compliance with the
“golden rule of enterprise
economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Incomplete compliance
with the “golden rule of en-
terprise economics”

Analysis of the results of calculating compliance with the “golden rule of enterprise economics” among agro-processing
enterprises in the western region in 2020-2024 showed a lack of stability in adhering to this economic pattern. None of
the enterprises demonstrated full compliance throughout the entire study period, which indicates the presence of certain
financial and production imbalances. In some years, some companies achieved full compliance, but in the following period,
its violation was observed, which indicates the instability of development dynamics. This situation may be due to both
internal management factors and external economic challenges that affect the efficiency of activities. The conclusions
emphasize the need to implement strategic control to ensure greater consistency between the dynamics of profitability,
revenue, and assets.

The next stage of research on the selected topic is the participation of the specified agro-processing enterprises-investors
in foreign economic marketing projects. The process of analyzing the attractiveness of international commodity markets
includes several stages. The structure of this process involves a gradual transition from collecting general information
about the market environment to a detailed assessment of specific indicators of market attractiveness. The central place

DOI: 10.55643/fcaptp.4.63.2025.4917 589


https://fkd.net.ua/
https://www.fta.org.ua/

®IHAHCOBO-KPEAUTHA AIAMbHICTb: MPOBSIEMW TEOPIT TA MPAKTUKM
Tom 4 (63), 2025

A

is occupied by identifying key characteristics of the target market, such as size, growth rates, barriers to entry, level of
competition, and consumer solvency. The final stage is the adoption of management decisions on the feasibility of entering
the selected international market or the feasibility of revising the marketing strategy. The specified phasing forms a meth-
odological basis for strategic planning of foreign economic activity, providing analytical support to innovation-oriented
enterprises in glocalized conditions. Such criteria for selecting attractive markets as the similarity of the level of socio-
economic development and the similarity of the socio-cultural environment become of primary importance at the initial
stage of implementing the enterprise's strategy for entering international markets. The purpose of analyzing the degree
of internationalization of the enterprise's activities is to identify its economic interests, which will be different at different
stages of its activity (Table 4). Next, let's look at the study of the participation of the specified agro-processing enterprises-
investors in foreign economic marketing projects from a practical point of view. The agro-processing enterprises of the
western region, the direction of their production activities, production, and financial indicators were previously determined.
Let's characterize their foreign economic activities and participation in marketing projects in more detail and in depth.

According to official data published by the State Statistics Service on the government open data portal, the private enter-
prise “Oliyar” has become one of the most successful companies in Ukraine, taking fourth place in the ranking by net
income from sales of goods, works, and services. Ukrainian innovation-oriented agro-processing companies occupy leading
positions in international export markets for grains, oilseeds, and vegetable oil. Some of them are focused mainly on
foreign markets. In particular, the ten largest exporters in the industry include the enterprises analyzed in this study. The
“ViQil” group, which unites two large plants - Chernivtsi and Vinnytsia - has a total processing capacity of about 2,700 tons
of agricultural raw materials annually. The main volumes of products are supplied to India, Egypt, Turkey, Poland, and the
Baltic countries, while the brand is less well-known in the domestic market. PE “Oliyar”, which is the largest producer of
vegetable oil in the western region of Ukraine, is distinguished by its active international activity, the presence of a clear
production and financial model, and a focused marketing strategy. Ternopil enterprise “Lan-Oil Trade” effectively operates
in the market due to logistical adaptability, meeting the needs of both domestic and foreign customers, implementing a
strategic approach that covers the entire production chain. The dynamics of indicators of foreign economic activity of agro-
processing enterprises over the last five years is presented in Table 5.

Table 5. Dynamics of indicators of foreign economic activity of agro-processing enterprises, 2020-2024. (Source: synthesized by the authors
using financial and economic reporting of enterprises)

On average Deviation
Indicators 2020 2021 2022 2023 2024 9¢ | 2024 from
2020-2024.
2020, +-
Private enterprise "Oliyar”, Lviv region
Product export, tons 1732.68 674.19 10769.22 11628.57 13446.84 7650.30 11714.16
Total products sold, UAH thousand 1588432.5 | 3130199.1 | 3249423.9 | 33270099 | 3347505.6 | 2928514.2 1759073.1
including exported products, UAH 11108124 | 1651087.8 | 1680129.0 | 1689993.0 | 17226513 | 1570934.7 611838.9
thousand
Share of exports in total volume of 62.94 47.47 46.53 45.72 46.31 49.80 -16.62
products sold, %
Average selling price of exported prod-
3495.60 5142.60 8785.80 9298.20 10143.30 7373.10 6647.70
ucts, UAH/ton
Private Joint-Stock Company "Chernivtsi Oil and Fat Plant”
Product export, tons 1992.58 775.32 12384.60 13372.86 15463.87 8797.84 13471.28
Total products sold, UAH thousand 1826697.38 | 3599728.97 | 3736837.49 | 3826061.39 | 3849631.44 | 3367791.33 | 2022934.07
'{;SES;’;% exported products, UAH 127743426 | 1898750.97 | 193214835 | 1943491.95 | 1981049.00 | 1806574.91 | 703614.74
Share of exports in total volume of 72.38 54.59 53.52 52.57 53.26 57.26 -19.12
products sold, %
Average selling price of exported prod-
4019.94 5913.99 10103.67 10692.93 11664.80 8479.06 7644.85
ucts, UAH/ton

(continued on next page)
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Table 5. Continued.

ucts, UAH/ton

On average Deviation
Indicators 2020 2021 2022 2023 2024 9¢ | 2024 from
2020-2024.
2020, +-
Private Joint-Stock Enterprise "Vinnytsia Oil and Fat Plant” Vinnytsia Region
Product export, tons 1925.20 749.10 11965.80 12920.63 14940.93 8500.33 13015.73
Total products sold, UAH thousand 17649250 | 3477999.0 | 3610471.0 | 3696677.67 | 3719450.67 | 3253904.67 | 1954525.67
mz:;’:‘% exported products, UAH 12342360 | 1834542.0 | 1866810.0 | 1877770.0 | 1914057.0 | 1745483.0 679821.0
Share of exports in total volume of 69.93 52.75 51.71 50.80 51.46 55.33 -18.47
products sold, %
Average selling price of exported prod-
3884.00 5714.00 9762.00 10331.33 11270.33 8192.33 7386.33
ucts, UAH/ton
Oil Extraction Plant "Lan-Oil Trade” Ternopil Region
Product export, tons 1680.70 653.96 10446.14 11279.71 13043.43 7420.79 11362.74
Total products sold, UAH thousand 1540779.53 | 3036293.13 | 3151941.18 | 3227199.60 | 3247080.43 | 2840658.77 | 1706300.91
L’;ﬂﬂg;% exported products, UAH 1077488.03 | 1601555.17 | 1629725.13 | 1639293.21 | 1670971.76 | 1523806.66 | 593483.73
Share of exports in total volume of 61.05 46.05 45.14 44.35 44.93 48.30 -16.12
products sold, %
Average selling price of exported prod- | 35, -3 4988.32 8522.23 9019.25 9839.00 7151.91 6448.27

Figure 4 graphically presents the dynamics of exports of products of the studied agro-processing enterprises over the past

five years in physical mass.

Region

Oil Extraction Plant "Lan-Oil Trade" Ternopil Region

Private Joint-Stock Enterprise "Vinnytsia Oil and Fat Plant" Vinnytsia

Private Joint-Stock Company "Chernivtsi Oil and Fat Plant"

Private enterprise "Oliyar" Lviv region

6500,00

7000,00

7500,00

7420,79

7650,30

8000,00

8500,00

8500,33

8797,84

9000,00

Figure 4. Dynamics of exports of products of agro-processing enterprises of the western region, 2020-2024. (Source: synthesized by the
authors using financial and economic reporting of enterprises)

The largest exporter of its products to the international market is PrJSC “Chernivtsi Oil and Fat Plant” of the Chernivtsi
region, 8797.84 tons for the last studied period. The share of exports in the total volume of sold products of agro-pro-
cessing enterprises is presented illustratively (Figure 5).
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Oil Extraction Plant "Lan-Oil
Trade" Ternopil Region;
48,30

Private enterprise "Oliyar"
Lviv region; 49,80

Private Joint-Stock ) )
Enterprise "Vinnytsia Oil and Private J0|_nt-_Sto.ck Company
Fat Plant" Vinnytsia Region; "Chernivtsi Oil and Fat

55,33 Plant"; 57,26

Figure 5. Share of exports in the total volume of products sold by agro-processing enterprises in the western region, 2020-2024.
(Source: summarized by the authors using financial and economic reporting of enterprises)

The largest share of exports in the total volume of products sold is PrJSC “Chernivtsi Oil and Fat Plant” of the Chernivtsi
region, which is part of the “ViOil” industrial group. Next, we will track and analyze the products sold in monetary terms
and the value of exported products of innovative agro-processing enterprises over the past five years (Table 6).

Table 6. Dynamics of products sold in monetary terms and the value of exported products of innovative agro-processing enterprises,
2020-2024. (Source: summarized by the authors using financial and economic reporting of enterprises)

Agro-processing enter|_)r|ses of the west- Total products sold, UAH thousand Including exported products, UAH thou-
ern region sand

Private enterprise “Oliyar”, Lviv region 2928514,20 1570934,70

Private J?,int-Stock Company “Chernivtsi Oil and 3367791,33 1806574,905

Fat Plant

Private Joint-Stock Enterprise “Vinnytsia Oil and

Fat Plant” Vinnytsia Region 3253904,667 1745483

goiirlfxtraction Plant “Lan-Oil Trade” Ternopil Re- 2840658,774 1523806,659

The dynamics of sales in monetary terms and the value of exported products of innovative agro-processing enterprises
over the past five years are graphically presented in Figure 6.

4000000,00
3500000,00 3367791,33 3253904,667
2928514,20
3000000,00 2840658,774
2500000,00
2000000,00 1806574,905 1745483
1570934,70 1523806,659
1500000,00
1000000,00
500000,00
0,00
Private enterprise "Oliyar" Lviv  Private Joint-Stock Company Private Joint-Stock Enterprise Oil Extraction Plant "Lan-Oil
region "Chernivtsi Oil and Fat Plant" "Vinnytsia Oil and Fat Plant" Trade" Ternopil Region
Vinnytsia Region
mTotal products sold, thousand UAH, 2020-2024. ®including exported products, thousand UAH, 2020-2024.

Figure 6. Dynamics of products sold in monetary terms and the value of exported products of innovative agro-processing enterprises,
2020-2024. (Source: summarized by the authors using financial and economic reporting of enterprises)
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Thus, the innovative agro-processing enterprises selected for the study are key players in the market for the production
and export of vegetable oils. Their products are sold in significant volumes, mainly through wholesale deliveries. An effec-
tive financial management system provides the opportunity to integrate information technologies into foreign economic
marketing initiatives. This helps to strengthen the competitive positions of the studied business entities in international
markets and supports the strategic innovation dynamics of their development.

It is necessary to analyze the costs of marketing tools and study agro-processing enterprises. Table 7 presents the dy-
namics of costs for Internet marketing of the studied agro-processing enterprises of the western region over the past five
years.

Table 7. Dynamics of Internet marketing costs of agro-processing enterprises in the western region, 2020-2024. (Source: synthesized by
the authors using financial and economic reporting of enterprises)

On average, 2020-2024

Agro-processing enter-

prises of the western re- Advertising Sales promotion PR Direct marketing
Pri art:g?:rt]erp”se “Oliyar”, 61794,54 70,10 8579,52 9,76 5614,38 6,38 3356,82 3,76
nggfﬁljg?toﬁ t;;:g (F:gtm Py 65227,57 74,00 9056,16 10,30 5926,29 6,73 3543,31 3,97

Plant”

Private Joint-Stock Enter-
prise “Vinnytsia Oil and Fat 68660,60 77,89 9532,80 10,84 6238,20 7,08 3729,80 4,18
Plant” Vinnytsia Region

Oil Extraction Plant “Lan-Oil

" . ) 64884,27 73,61 9008,50 10,24 5895,10 6,69 3524,66 3,95
Trade” Ternopil Region

The dynamics of Internet marketing costs of the studied agro-processing enterprises of the western region over the last
five years are graphically presented in Figure 10.
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Figure 7. Dynamics of Internet marketing costs of agro-processing enterprises in the western region, 2020-2024. (Source: synthesized by
the authors using financial and economic reporting of enterprises)

An analysis of the average costs of agro-processing enterprises in the western region for online marketing for 2020-2024
indicates a clear dominance of the advertising component in the overall cost structure. In all the companies studied, the
largest share of funding is directed specifically to advertising activities, which indicates their priority in the digital marketing
strategy. At the same time, other components - sales promotion, public relations, and direct marketing - have a significantly
smaller share, although they also remain constant elements of communication policy. There is relative uniformity in the
distribution of funds between companies, which indicates the presence of similar approaches to managing marketing tools
within the region. Such a concentration of resources on advertising may indicate both the effectiveness of this tool for
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promoting products in international markets and the need for further balancing digital communication channels to achieve
greater marketing sustainability.

We are implementing a final author's model of financial management of IT innovations in foreign economic marketing
projects of investor enterprises:

1.  Model for assessing the effectiveness of financial management of IT innovations (FMEII):
FMEII = ¥ (Wt_i X Ind_i), €))

where: Wt_i — weighting factor of each indicator; Ind_i — normalized indicator value.

2. Extended ROI formula based on innovation activity and exports:

ROI_adj = ((Net_Profit + AExport_Income + AIT_Capitalization) /
/(Total_Investment + IT_Expenditure)) x 100 (2)

3. A comprehensive model of IT innovation efficiency in foreign economic marketing:
CIEEM = (ExpRev X MPS x DMI) /(6 m + o%e + o2.0), 3)

where.! ExpRev — export revenue; MPS — marketing potential of the strategy (evaluated by experts); DMI — digital inte-
gration index; o*_m, o*_e, o*_i — dispersion of marketing, exports, and innovations, respectively.

4. Integrated model of financial sustainability of an innovative enterprise:

_ (ROAXRO
Sip =

ROEXPD(DR x (1 — AL)), (4)

where: ROA — return on assets; ROE — return on capital; IP1 — innovation promotion index; DR — debt ratio; AL — absolute
liquidity ratio.

5. Synthesized a strategic model of integrated assessment:

ISFMI = In(FMEII x ROI_adj X CIEEM x S_IF) (5)

Table 8. Calculation of a complex model for assessing the effectiveness of financial management of IT innovations in foreign economic
marketing projects of investor enterprises.

Enterprise FMEII ROI_adj CIEEM S_IF ISFMI
Private enterprise “Oliyar”, Lviv region 0.705 48.21 924.82 0.037 5.42
Private Joint-Stock Company “Chernivtsi Oil and Fat Plant” 0.661 52.94 1074.38 0.036 5.64
Private Joint-Stock Enterprise “Vinnytsia Oil and Fat Plant” Vinnytsia Region 0.672 41.51 863.79 0.036 5.31
Oil Extraction Plant “Lan-Oil Trade” Ternopil Region 0.68 50.23 1011.64 0.042 5.59

The assessment of the model data presented for such enterprises as PE “Oliyar”, PrJSC “Chernivetskyi OZHK"”, PrJSC
"Vinnytsia OZHK", and OEZ "Lan-Oil Trade" allows us to identify significant patterns that characterize the effectiveness of
financial management in the context of IT innovations in foreign economic marketing projects. The FMEII indicator for
these companies varies at a level of about 0.66—0.71, which indicates a consistently high ability of enterprises to intensify
marketing activities through digital solutions. The highest FMEII indicator at "Oliyar” (0.705) demonstrates that invest-
ments in IT innovations significantly activate marketing processes. OEZ “Lan-Oil Trade” does not lag behind significantly
(0.68), and the other two enterprises are characterized by a slightly lower indicator, which indicates an effective, but
relatively less intensive use of IT tools.

ROI_adj is in the range from 41 to 53, which is a fairly high indicator of the profitability of investments in digital innovations.
In particular, PrJSC "Chernivtsi OzhK" with ROI_adj 52.94 is ahead of other enterprises, which indicates more successfully
structured investment strategies and careful selection of projects. OEZ "Lan-Oil Trade" demonstrates significant growth —
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ROI_adj 50.23 — which confirms the effectiveness of their management model, capable of making optimal justifications
for IT projects and achieving significant financial effects.

The CIEEM indicator - an integral indicator of efficiency assessment - fluctuates in the region of 860—1074 units, which
reflects the scalability of the impact of innovations. The highest result in PrJSC “Chernivtsi OZHK” (1074.38) demonstrates
that the comprehensive use of IT tools in the context of international marketing initiatives has the greatest multiplier effect
in this company. Other participants still show high values, although somewhat lower than the leader, which is explained
by the difference in project volumes or aggressiveness of investment approaches.

The S_IF index, which ranges from 0.036 to 0.042, although it varies slightly, is of significant importance. The highest
level in the Lan-0il Trade SEZ (0.042) indicates better integration of financial and information control, which accelerates
adaptation to changing market conditions. Other enterprises have slightly lower values, but the models show that they are
all able to maintain real-time control.

The ISFMI index, which reflects the intensity of IT innovations in financial management, also shows a change within 5.3—
5.6. The highest values in “Chernivtsi OZHK" (5.64) are a sign that their innovative activity in the financial sector is the
highest. “Lan-Oil Trade” in this component demonstrates an almost similar level (5.59), which indicates the systematic
nature of their approach.

In general, the model allows us to draw conclusions: all enterprises demonstrate a high ability to instrumentalize IT
innovations. The most effective are PrJSC “Chernivtsi OZHK” and OEZ “Lan-Qil Trade"”, which not only achieve high profit-
ability indicators, but also ensure the comprehensiveness of the effect through the integration of analytical, organizational,
and financial segments of operations. PE “Oliyar” and PrJSC “Vinnytsia OZHK" lag behind slightly in individual components,
but the overall level of efficiency remains competitive, especially in the field of building sustainable digital marketing
management.

The overall dynamics show that enterprises that invest systematically and meaningfully not only receive profitability at the
level of 50+%, but also form an organizational culture capable of digital adaptation and scaling. This result confirms the
systemic power of IT innovations as a driver of competitive advantage in foreign economic marketing projects. However,
it is worth noting that for stable progress, enterprises need to continue to invest in improving data quality, analytical
processes, and integration of management systems.

In general, the analysis of the model indicates the presence of significant potential for further development: increasing
FMEII to 0.75+, increasing CIEEM above the mark of 1100, as well as optimizing S_IF will mean a transition to a new level
of integrated and effective financial and marketing activities. In turn, this will create a foundation for long-term growth,
resilience to market volatility, and a strengthened reputation internationally.

DISCUSSION

The works of Liao and Rice (2010) and Hausman and Johnston (2014) share a common message: active investment in
innovation supports the growth of market activity and serves as a tool for overcoming crises, confirming the importance
of FMEII and ROI_adj as measures of digital effects in financial management. We respond to their conclusions by demon-
strating, using the example of agricultural enterprises, how this approach also affects export dynamics. The studies of
Firth (1996) and Kubitskyi et al. (2023) focus on the impact of management practices and digitalization of processes. Our
models, in particular S_IF and ISFMI, take into account not only financial ratios, but also organizational transformations,
which confirms the relevance of these works in the field of IT integration into management processes.

Lee and Shin (2018) study the fintech ecosystem, where the role of digital tools for analyzing and optimizing financial
flows is recognized as key. Their approach complements our understanding of the importance of digital analytics in foreign
trade, as represented by the CIEEM and ROI_adj models. Ecosystem modeling in Ovcharenko et al. (2022) and logistics
management in Stolyarov et al. (2022) resonate with our arguments for integrating environmental and logistics aspects
into digital infrastructure. These elements, although not present in the formal model, emerge as possible directions for
expanding the analytical toolkit.

The works of Balabanova et al. (2012) and Zapukhlyak et al. (2018) emphasize the interdependence of marketing and
financial analysis, as well as the need for managerial changes and their technological support. Our study clearly demon-
strates that to ensure effective foreign trade campaigns, the unity of marketing strategies, digital solutions, and financial
algorithms is required, especially in Internet marketing expense tables and FMEII models.
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Maksimova (2019) and Zhyvko et al. (2022) focused on the evolution of financial systems in the digital era, in particular,
the criteria for data reliability and the sustainability of the management system. The article reflects this in the calculations
of S_IF and ISFMI, which provide digital transparency and trust in financial analysis. Finally, Zahra (1995) and Florida and
Kenney (1988) investigated the relationship between innovation activity and financial performance in both small business
markets and through venture financing. This highlights the potential for scaling up IT investments in agribusiness, as
evidenced by the ROI_adj and CIEEM indicators.

This discussion demonstrates the strong methodological validity of our approach, which is built on the analysis of key
works in the field of IT management, finance, and international economics. Our model not only reproduces crystallized
global practice but also adapts it to the conditions of the agro-processing industry in Ukraine, offering a comprehensive
tool for strategic financial management of IT innovations in international marketing projects.

CONCLUSIONS

The study confirmed that modern IT innovations play a key role in the financial management of foreign economic marketing
projects of agro-processing enterprises. First, the implementation of digital solutions allows for more accurate and rapid
data analysis, which significantly minimizes information losses and economic risks. In this sense, the integration of auto-
mated accounting, analytics, and monitoring systems creates the basis for flexible management that better responds to
foreign economic challenges, such as changes in the price environment or trade conditions.

The companies that participated in the study and are marked by a consistently high FMEII index demonstrate a more
significant impact of digital tools on marketing and exports. This confirms the need for a systemic approach when IT
investments become not only a technical aspect, but also an integral part of strategic management. Such an approach
allows you to balance the short- and long-term goals of the enterprise, focusing on increasing profitability through ROI_adj.

Considering FMEII, ROI_adj, CIEEM, and S_IF, it can be stated that digitalization contributes not only to traditional financial
efficiency but also to multi-level sustainability of companies. For example, enterprises with high ROI_adj not only make a
profit but also demonstrate better marketing integration, a higher level of digital analytics, and more substantiated invest-
ment decisions. The multiplier effect becomes obvious: a flexible financial model, a coherent marketing strategy, and
innovative export activities form a virtuous cycle.

The key message captured in this study is that the success of agribusinesses in the market and global competition depends
on their ability not only to implement IT, but also to build integrated management mechanisms on its basis. These mech-
anisms, embedded in the ISFMI model, form a digital culture of the organization, which stimulates continuous improvement
and anti-crisis mobility. Analysis of Internet marketing expense tables shows that most resources are directed to advertis-
ing, but this focus is justified by the high efficiency of such a channel for foreign economic projects. However, the focus
on “digital differentiation” allows the introduction of additional elements — sales promotion, public relations, and fast direct
marketing — which contribute to increasing the sustainability of advertising initiatives.

It is especially important that the article highlights the need for the development of an expert environment: many models
contain expert coefficients, which allows weighing the qualitative aspects of IT integration and marketing. This ensures
the contextualization of business logic and its adaptation to the specifics of the agricultural sector. In terms of further
development, it is advisable to continue working on improving digital indicators, in particular by developing tools for
assessing trends and forecasting — export, investment, and marketing. This will allow the country to maintain the compet-
itiveness of agricultural companies, especially in conditions of global instability.

Overall, the results demonstrate that digital adaptation not only improves financial performance but also develops organ-
izational competencies, stimulates crisis preparedness, and allows building sustainable export projects. Such synergy of
IT, marketing, and finance creates the prerequisites for sustainable development and long-term advantage in international
markets.
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®IHAHCOBUIA MEHEKMEHT IT-IHHOBALIW Y 30BHILLHbOEKOHOMIYHMX
MAPKETUHIOBUX NMPOEKTAX NIAMPUEMCTB-IHBECTOPIB

Y cTaTTi pO3rnsAHYTO aKTyasibHi acnekT! (iHaHCOBOro MeHemKMeHTY IT-iHHOBaUi Y KOHTEKCTI 30BHiLLIHLOEKOHOMIYHOI fi-
ANbHOCTI arponepepobHMX NiaNpPUEMCTB-IHBECTOPIB 3aXiAHOro perioHy YkpaiHu. [JocnigkeHHsl 'pyHTYETbCS Ha KOMMIEKC-
HOMY aHani3i ¢hiHaHCOBMX, IHBECTULLIMHUX | MAPKETUHIOBMX MOKAa3HWKIB YOTMPLOX MPOBIAHUX MiANPUEMCTB, SIKi aKTUBHO
iHTErpytoTb UMPOBI TEXHOSOTII Y CBOIO AISNbHICTb | BUXOAATb Ha MiDKHAPOAHI pUHKWU. ABTOPU OBI'pYHTOBYIOTb AOUINBHICTb
i ebeKTMBHICTb 3aCTOCYBaHHSI HOBITHLOIO IHCTPYMEHTapIitO0 (hiHAHCOBOrO KOHTPOJIIHIY, BPaxoByOUYM piBEHb iHTEpHaLioHa-
nizauji, iHaeKcK iIHHOBALIMHOro PO3BUTKY Ta EKOHOMIYHY AMHAMIKY KOXHOro nianpueMctea. Ocobnuey yBary npuaineHo
nobyaoB.i cknaaHoi Moaeni oUiHoBaHHS diHaHCOBOro ynpaBniHHS IT-iHHOBaLisIMK, Sika AO3BOJISIE CUCTEMHO BUMIPSITU iHTE-
rpanbHuUin edekT undpoBmx TpaHcchopMauili Ha hiHaHCOBO-EKOHOMIYHY CTiMKICTb, EKCMOPTHY 3AaTHICTb i CTpaTeriuyHy KOH-
KYPEHTOCMPOMOXHICTb KOMMaHil. AHani3 pe3ynbTaTiB BUSIBUB | CUITbHI CTOPOHM BNPOBaXeHHs! IT-iHHOBaLi y 30BHILLHbO-
€KOHOMIYHY AiiNbHICTb, i MOTEHLiMHI BEKTOPM NOAAJIbLIOINO 3pOCTaHHS, 30KpEMa B acrekTax aHaniTuky, unMdpoBoi iHTer-
pauii Ta cTpaTeriyHoro ynpasniHHA MapKeTUHIOM. Pe3ynbTaTi AOCNIMKEHHS NIATBEPAXKYIOTh, WO undpoBsisauis diHaHco-
BOr0 ynpaBfiHHSA 34aTHa CYTTEBO NOCUMNTM e(DEKTUBHICTb MDKHAPOAHMX MPOEKTIB, CMPUSIIOYN EKOHOMIYHIN aAanTMBHOCTI
Ta iHHOBAUiMHIW CTanocTi NiANPUEMCTB B YMOBaX r106asbHOI KOHKYpPEHLi.

KnwouoBi cnoBa: ¢iHaHCOBUIA MeHemkMeHT, IT-iHHOBaLii, 30BHILUHLOEKOHOMIYHA AisSNbHICTb, arponepepo6Hi
niANpUEMCTBA, MAapKETUHIOBa CTpaTeris, iHBeCTMUIliHa edeKTVBHICTb, UMdpoBa TpaHCcdhOpMaLlisi, EKCNOPTHA aKTUBHICTb,

(hiHaHCOBO-EKOHOMIYHA CTIlKICTb, CTaNMIN PO3BUTOK, CTPaTEriyHe ynpassliHHS
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