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ENGLISH BUSINESS ABBREVIATIONS AND ACRONYMS
IN UKRAINIAN INTERCULTURAL COMMUNICATION

The article examines English business abbreviations and acronyms as a productive word-
formation phenomenon and an essential component of contemporary business discourse. It
outlines their typology, distinguishing between graphic and lexical shortenings, as well as between
initial abbreviations and acronyms based on their formation and pronunciation. Particular
attention is paid to the strategies of translating and adapting such units into Ukrainian, including
transliteration, calquing, and explication, with regard to genre, audience, and professional norms.
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Y cmammi pozenamymo abpesiamypu 0in0o8oi aHenilicbKoi MO8U mMa AKpOHIMU SIK
NPOOYKMuUBHe CILOBOMBIpHE ABUWe U BANCTUSUU KOMNOHEHM CYYACHO20 OiN08020 OUCKYDCY.
Oxpecnieno ixHi0 MUnonoz2iio, 30Kpema pOo3MedCY8aHHA 2PAPIUHUX | TeKCUYHUX CKOPOYEeHb, d
makooic iniyianvHux abpegiamyp i akporimie 3a cnocobom meopents ma eumosu. Ocobausy ysazy
npuodieHo cmpameziam nepekiaoy U aoanmayii makux OOUHUYb YKPAIHCLKOWO MOB010, 3
VPaxy8auHAM HCaupy, aopecama ma npo@ecitinux HopM, 30Kpema MmpaHCKpunyii, KauibKy8aHHIO
ma eKcnaikayii.

Knwuoei cnosa: oinosuii ouckypc, abpesiamypu ma akpoHimu, 2pagiuni ma J1eKCuyHi
CKOPOYEeHHs, CIOBOMBIPHI Npoyecu, nepekiaoaybki cmpamezii, KalbKy8aHHs ma eKChIiKayis,
MIICKYIbMYPHA OL1084 KOMYHIKAYIS.

Introduction. Contemporary English-language business discourse actively employs
abbreviations and various types of shortenings as means of linguistic economy and
standardization. In business documents, reports, contracts, and corporate correspondence, they
perform a nominative function by rapidly denoting institutions, positions, financial indicators, and
procedures. For translators, such units pose significant challenges due to the multiplicity of
possible renderings, their dependence on genre, target audience, and professional domain, as well
as divergences between English and Ukrainian norms for the formation, fixation, and use of
abbreviations.

The study aims to generalize approaches to the definition and classification of abbreviations
and shortenings, and to outline the main strategies for their translation into Ukrainian, drawing on
material from English-language business discourse.
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Types of abbreviations and shortenings are diverse and often overlap. As noted by
O. Sergeieva and M. Tyshchenko, “the primary structural parameter for classifying all types of
shortenings is the method of reducing the lexical unit” [4, p. 189]. It means that the focus lies not
only on the form of the shortened element but also on the mechanism of reduction. Notably, the
scientific literature lacks a single, unified classification of methods for the formation of
abbreviations. The most general division is into graphic and lexical shortenings.

Graphic shortenings are used exclusively in writing, while in spoken language, their complete
forms are pronounced. They include traditional Latin formulas (e.g., etc., i.e., NB), abbreviations
of month names and units of measurement (Feb, Nov, km), as well as alphanumeric forms such as
F2F, B4N, CULS8R, 10X [2].

Lexical shortenings are related not to writing techniques but to the modification of the
linguistic unit itself. They encompass both morphological and syntactic types, ranging from the
truncation (clipping) of part of a word to blends and fusion. Morphological shortenings include
apocope (preserving the initial syllable, e.g., app., admin), apheresis (preserving the final element,
e.g., fend from defend), syncope (clipping the middle part, e.g., acct., dept.), as well as complex
shortenings formed by combining parts of several words, such as transceiver (transmitter +
receiver), bit (binary digit), avionics (aviation + electronics).

A crucial distinction must be made between acronyms and initial abbreviations. As
O. Bondarenko observes, some shortenings are pronounced letter by letter (BBC, EEC). In
contrast, others are read as full-fledged words (NATO, UNESCO) [1, p. 79]. Initial abbreviations
are often rendered as a sequence of letters, sometimes with periods (V.I.P.). In contrast, the
acronym VIP is perceived as an independent word with its own grammatical characteristics. Thus,
within the broader phenomenon of shortening, an internal typology emerges based on the method
of formation and pronunciation.

Abbreviations are an integral part of English-language business texts in finance, management,
and international cooperation. Business documents frequently use shortened names of positions
and organisations, for example, CEO (Chief Executive Officer), CPA (Certified Public
Accountant), ECB (European Central Bank), AGM (Annual General Meeting), IFRS
(International Financial Reporting Standards), ROE (Return on Equity) [3, p. 165].

The practice of borrowing English abbreviations into Ukrainian texts demonstrates the
variability of the norm. As O. Bondarenko points out, the question of how such units should be
adapted remains a matter of ongoing debate: they may be rendered either in transliteration or in
the original spelling. In business settings, the choice of form depends on the degree of term
entrenchment, the nature of the audience, and the level of formality of the text. Among other
translation strategies, calquing and explication are distinguished. Calquing involves translating the
complete, expanded form of the abbreviation. Explanation is used when an abbreviation requires
additional explanation to ensure complete comprehension.

Precision, objectivity, and standardized expression characterize business discourse. Texts of
this type tend to rely on fixed formulas and specialized professional terminology. It accounts for
the high frequency of terminological units, nomenclature designations, and abbreviations, which
ensure rapid and accurate conveyance of meaning in a professional environment.

Conclusion. Abbreviations and shortenings constitute a productive word-formation
phenomenon in modern English and an important component of English-language business
discourse. Their typology is based on the methods of formation and functioning, in particular, the
division into graphic and lexical shortenings, as well as the distinction between initial
abbreviations and acronyms based on pronunciation. In business texts, shortenings perform a
nominative function, ensuring linguistic economy and standardisation in denoting institutions,
positions, and professional concepts. The translation and adaptation of shortenings require
consideration of genre, addressee, professional domain, and usage norms; among the primary
rendering methods outlined in this study are calquing and explication to ensure accurate
comprehension of shortened units.
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YK 81°42:821.161.2
Onekcanopa O0HoNbKO
(/Ininpo, Ykpaina)

MOBHA OCOBUCTICTb ¥ TEOIiIi TA XYAOXXKHbOMY JTUCKYPCI
(HA MATEPIAJII «<KAUJAIIEBOI CIM’I» 1. HEYYA-JEBUIIBKOI'O)

Y ecmammi pozenanymo nowamms moenoi ocobucmocmi ma ii munonoeito. llpoananizoeano
Mpu OCHOBHI MUNU — 2APMOHIUHUL, IMNYIbCUBHUL MA KOHGIIKMHUL, — SKI 61000padcaromov pisHi
cmpamezii KOMYHIKAMUBHOi no8ediHKu. TeopemuyHi NonoXdceHHs NpOLIIOCMPOBAHO AHALIZ0M
MO8eHH s Jcinouux nepconaxcie meopy leana Heuys-Jlesuyvkozo «Katioawesa cim’sy (Momps
Hosdouw, Menawka banaw, Mapia Katioaw). /[ocniodcents nokasye, wo MOBHI 0COOIUBOCHI
NEePCOHAdICI8 € Kouem 00 PO3YMIHHA IXHIX NCUXONO2TUHUX XAPAKMEPUCTUK MA COYIATbHUX POLel.

Knrouoei cnosa: mosna ocobucmicmo, 2apMOHIUHUL MUN, IMRYIbCUBHUL MUN, KOHQIIKMHUL
mun, KoMyHikamusHa nogedinka, «Katioawesa cim’sy, lean Heuyii-Jlesuyvkuil, rimepamypHuii
nepcoHadic.

The article examines the concept of linguistic personality and its typology. Three main types
are analyzed — harmonious, impulsive, and conflictual — which reflect different strategies of
communicative behavior. Theoretical provisions are illustrated by the analysis of the speech of
female characters in Ivan Nechuy-Levytskyi’s novel The Kaidash Family (Motria Dovbysh,
Melashka Balash, Mariya Kaidash). The study demonstrates that the linguistic features of the
characters are the key to understanding their psychological characteristics and social roles.

Keywords: linguistic personality, harmonious type, impulsive type, conflictual type,
communicative behavior, The Kaidash Family, Ivan Nechuy-Levytskyi, literary character.

MoBHa 0COOHCTICTh € CKIaTHUM (PEHOMEHOM, 1110 MOEAHYE 1HAMBIAYaIbHI PUCH XapaKTepy,
KOMYHIKaTHBH1 CTpaTerii Ta KyJbTypHI HOPMH, SIKI BU3HAUAIOTh CHOCIO MOBJIEHHEBOI B3a€EMO/I1T
JTIOAWHHU. Y Cy4YacHId JIHTBICTUIIl Ta TICUXOJIHTBICTUIIl TOHSATTS MOBHOI OCOOMCTOCTI
BHUKOPHUCTOBYETHCS AJIsl OMUCY TOTO, SIK 1HAMBIJ peani3dye cede y CNUIKyBaHHI, SKi MOBHI 3aCO0U
o0upae Ta SKUX LITeH IparHe J0CIITH.

3aneXHO BiJl JIOMIHAHTHHUX ICHUXOJOTIYHHUX 1 KOMYHIKaTUBHUX XapaKTEPUCTUK, BUAUISIOTH
KiJIbKa TUIIiB MOBHOI 0cOOMCTOCTI. IXHs Knacudikallis 103B0JIsE€ CHCTEMATU3yBATH PiI3HOMAHITHI
IPOSIBU MOBJIEHHSI Ta MOSICHUTH MEXaHI3MU (POPMYBaHHS KOMYHIKATHBHOI MOBEMIHKU. Y il
CTaTTi PO3IJIAAAIOTHCS TPU OCHOBHI THITH:
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