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KuiBchkuii HaliOHATBHUI YHIBEPCUTET TEXHOJIOTIHN Ta AU3aiHY
OnTuko-MexXaHiIHUH KoJie K KHiBChbKOTo HalliOHAIBHOTO YHIBEPCUTETY
imeni Tapaca IlleBuenka

INPOT'HO3YBAHHSI ACOPTUMEHTY CYYACHHUX
KOJIEKIIN JUTAYOI'O O4ATY

Mema. susHauenns NPUHYUNIE GOPMYBAHHS A NPOSHO3YEAHHS ACOPMUMEHM) KOLEKYIl OUmsayo2o
00312y Ha npuK1adi bpendie ceimoeo2o pieHs.

Memoouka. 3acmocosano NOPIGHANLHUL AHANI3 KOIEKYIll Oumsa4020 0012y ma 0052y 015 00POCIuXx,
AHKemHe ONUMY6AaHHSI.

Pezynomamu. Ilpoananizosano konexyii Oumsawoeo oosn2y 8i0omux 6pendis, BUKOHAHO AHANI3 (heulH-
PUHKA OumA40i MOOU, BU3HAYEHO CYYACHI MeHOeHYill Oumsayoi Moou ma npasuia opmyeanHs KOaeKyill
o052y y cmuni «family look». Ilposedeno anxemmne onumyeanms cnoocueauié 3 Memorw GUSHAYECHHS
npiopumemie npu 6ubopi oumsauoco oosey. Ha ocmosi ananizy xonexyii cimosux OpeHoié 6U3HAUEHO
NPUHYUNU POPMYBAHHS ACOPMUMENMY KOJEKYIU OUMA1020 00512).

Haykoea Ho8U3HA. GU3HAYEHO NPUHYUNU NPOSHO3YE8AHH MA (OPMYBAHHS ACOPMUMEHMY KOAEKYIll
OUmMAY020 0052).

Ilpakmuuna 3uauumicmb. Ha OCHOGI AHANIZY MOOHUX MEHOEHYil, Npasul QOPMYEaHHS.
acopmumenmy KoAeKyitl npem-a-nopme ma HOMped CRONICUBAYI8 OUMAH020 0052y PO3POOIEHO KOAEKYIIO
0052y 018 disuamox ma xcinok y cmuii «family look».

Knwuoegi cnosa. dumsauuii 00512, KONEKYisl, RPOSHO3YEAHHSA ACOPMUMEHMY, MOOHI THeHOEHY].

Beryn. [Iporao3yBanHs CydacHOI TUTAY0T MOIM CKJIQJHHUH TIpoLiec, SKUi MoTpedye BEIUKOi
KUTBKOCTI dYacy Ta iHdopmarii momo OaraTb0X acmHeKkTiB KUTTSA JUTHHA Ta 11 OaThbKiB.
[IporHO3yBaHHS AWUTSIY0I MOAI B CY4aCHOMY CBITI € aKTyaJbHHUM, TOMY IO BHUPIMICHHS IIi€l
npoOJIeMH JacTh MOXJIMBICTh HE TUIBKM 33JI0BOJBHHUTU IMOTPEOU CIIOKMBAYiB B TapMOHIHHOMY
0J15131, a ¥ MABULIIUTH €KOHOMIUHY €(EKTUBHICTD PO3POOIEHUX KOJICKIIIH.

O0’exT Ta MeToau aociaifkeHHsl. O0’€KTOM JOCHIKEHHS € MPOLEC CTBOPEHHS MOIHHMX
KOJIEKI[I JUTSYOTO OASTY Ta MPOTHO3YBaHHS iX acOpTUMEHTY. OCHOBOIO ISl TOCIIKCHHS CTaIH
mparii  GaxiBIiB 3 IW3AWH-TIPOEKTYBAHHS IUTAYOTO ONATY, TEPIOJWYHI BHUIAAHHS MOIHOTO
CHpSMYBaHHS, TIOKa3u MOJ Ta MapKETUHTOBI JOCITIIKEHHS CIOKUBAYiB AUTSIUOro ofsry. [(uzaiin-
MPOCKTYBAaHHS JUTSAYOr0 OASATY BHCBITIIEHO y mparsx [1-3], cydacHi MeTOau Xym0KHBOTO
MOJICITIOBAHHSL OMATY JJIs JIiTeH po3riasHyTo aBTopamu [4-8], ame 3ammimaeTscsi HEOOXiTHICTH
JOCIIJIKEHHS TIPOLIeCy MPOrHO3YBAHHS aCOPTUMEHTY KOJIEKI[i TUTSIUOTO OJIATY.

VY crarti [9] BimoOpaxxeHO pe3yibTaTH IOCITIDKEHHS KOJIPHUX IepeBar JiTed B OJs3i.
Po3rnsiHyTO CHMBOIIIKY KOJNBOPY B OJs131 K (Di310JI0TIYHUM (QaKTOp, AKHH Ma€ BIUIMB HA MCUXIKY
JUTHHA. ABTOpaMH BHU3HAYEHO, IO BITUB YEPBOHOTO, KOBTOTO Ta IHIIUX SICKPABHX KOJIHOPIB HA
JiTel BIAPI3ZHAETHCS BiJ IX BIUIMBY Ha JIOPOCIHX, 30KpeMa, AiTeil MOJOALIOro BiKYy I KOJbOPU HE
JpaTyloTh, & HaBITh, HaBMAaKH, 3aCMOKOIOIOTh, JO3BOJISIOTh AUTHHI MOYyBaTH cede KoM¢popTHO. 3
noryisay (pi3i0J0TiYHOTO BILIMBY BCl KOJIBOPH 1 iXHI CHOJYYECHHS MOJIJICHO HA JIBI OCHOBHI TPYIIH.
3anpornoHoBaHi PEKOMEHMAIIl IMOJA0 KOJIPHUX BMOM00aHL [ITed Ta CHUMBOJIYHE 3HAYCHHS
JOCITIDKYBAHUX KOJBOPIB, iX (DI3WYHUHN Ta MICUXOJIOTTYHHUM PiBHI, @ TAKOXK acolliarii 10 BHHUKAIOTh
y JiTei 3 IUMHU KOJIbOPAMHU.

Astopamu [10] mpoanHami30BaHO OCOOJMBOCTI PO3BHTKY AMTSAYO0I MOJM Ta BUSBICHO
HaMOIIBII parlioHaTbHUN MiJIX1 A0 MPOEKTYBAaHHS KOMIUIEKTIB OJATY JUIS JiTeH JOMIKIIBHOTO BIKY.
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B pesynbrati nposeaeroro Cardoso A. [11] omutyBanus Oinbine 300 mited B Ilopryranii
BikoM Bix 4-11 pokiB BH3HA4YeHO, 110 Ha BUOIp OJATY IIKOJSPaMH, B OCHOBHOMY, BILJIMBA€
couianbHui (GakTop, a came X OTOUYEHHsS. ABTOP HAroJoIye, o OaTbKU MPU MOKYIILI 3BEPTAIOTh
yBary Ha KOM(OpPTHICTb OAATY Ta HOro mpuBaOIMBICTH, B TOH Yac, K TITH OOMpAarOTh OJAT i3
MIpKYBaHb, MO0 OyTH CXOXMMH Ha OAHOMITKIB. [loTpeba KymyBaTW HOBUM OOSAT IS JiTEH
3QJIEKUTh, TOJOBHUM YHHOM, BiJ MarepianpbHOro 3abe3nedeHHs poauHHu. [licms ommTyBaHHS
3p00JICHO BUCHOBKH, 1110 3 BIKOM JITH MAXOAATH 10 BUOOPY OJAT OLIBIIT CB1JIOMO.

ABtopu [12] BU3HAYMIN KiJIBKICTh CITOKHBAYiB JUTSYOTO OJATY KYTIOp, MpET-a-TopTe Ta
MacMapKeT Ha a3laTChbKOMY Ta €BpOIMEWChbKOMY pUHKaX. HUMU BHKOHAHO OTJISI PUHKY TUTSYOTO
OITy Ta 3pobjeHo mporHo3u monao ceitoBux puHkiB CIIA, BenukxoOputanii, Kuraio Toro.
BcranoBieHo, 1o Ha i puHKY npunanae onm3bko 92,6 mupn. nonapis CIIIA BuTpat Ha AuTSYMN
omsr. [IpoBeneHo aHami3 Ta BU3HAYCHO, 110 HAMOUIBIINI MPOJaX MatOTh BUPOOH KOJIEKIIIH mpeT-a-
nopte. BU3HaueHO OCHOBHI CIIOHYKArO4l YUMHHUKH IS KYIIBIIl TUTSYOTO OJATY, a came 010JIOT14HE
3pOCTaHHS JUTHHHU Ta MIBHUJKE (PI3UUHE 3HOITYBAHHS OJIATY.

ABTtopu [13] po3rasgatoTh MOSIBY PUHKY JUTSY01 MOAH, SIK YaCTHHY TJI00abHOI MPOOJIeMH,
3 METOI0 JOCHIKEeHHs reorpadii COKWBaHHS AUTIYMX BUPOOIB. ABTOpH 30CEpEIUINCH HA TOMY,
SK (POPMYIOTBCSI 3HAHHSI, OPEHIMHTOBA MOMITHKA B IIbOMY CEKTOpi (emH-1HaycTpii. Takox aBTOpH
PO3MIPKOBYIOTH HAJl TUM, SIK IUTSAYE CIOXKUBAHHS MOKE OyTH OUIBII MOBHO TEOPETU30BAHO SIK
CYKYITHUU TPOIYKT CIMEHHUX BIHOCHH, COIIIAIbLHUX MepexeBUX e(eKTiB, iHAWBimyamizamii Ta
PUHKY.

IMocranoBka 3aBaaHHs. OCHOBHUM 3aBJaHHSM CTaJO JOCHI/DKEHHS 1 BHU3HAYCHHS
MPUHLIMIIB (OPMYBaHHS KOJEKLIA CYy4aCHOTO TUTSYOro ofsary. JlOCATHEHHsS MOCTaBIEHOI METH
3MIMCHEHO NUISIXOM BHUPIIICHHS TaKMX 3aBJIaHb: aHaJ3 MOJHHMX TeHJCHIIH ce30oHy S/S 2017 poky i
BH3HAYCHHSI OCHOBHUX TPCHIIB IUTSAYOI MOJM; aHATI3 ICHYIOUHMX OpEHIIB TUTAYOTO ONITY Ta
Kkiacudikamis iX 3a TUNOM BUPOOHHUIITBA; aHATI3 KOJEKIH J>KIHOYOTO Ta JUTSYOTO OJSITY IS
niByaTok Ha mpukiaai Openny Dolce&Gabbana cesony S/S 2017; ankeTHe OomHMTYyBaHHS cepen
6arpkiB MicTa KueBa aiist BUSIBIGHHS MPIOPUTETIB PU MOKYIIL JUTSYOTO OJATY TOIIO.

Pe3yabTaTh Ta ix o6roBopenns. [IpoBenenuii anamiz oCTaHHIX TEHIEHIIN MOJM MOKAa3aB,
[0 CydacHUH Mporpec TOPKHYBCS He jwuiie chepu iHPOpMaIiiHUX TEXHOJOTIH Ta 1HHOBAIii B
CIIOPTUBHOMY Ta CIEL1aIbHOMY OJs31, @ i TUTSIYOTO OJATY, SIKUW 32 OCTaHHI POKU CTaB OKPEMOIO
nmaHko B cdepi Moau. OCTaHHIM YacoM TOIIMPIOETHCS KUIBKICTh TU3aMHEPIB, SKI 3aMarOThCs
PO3pOOKOI0 TUTSYOTO OJIATY, IO MOKHA CIOCTEPIraTh Ha CBITOBUX IMOJIyMax, MOJHUX TOKa3ax.
Jutsauii ogsr Mae OyTH HE TUIBKM MOJHUM, a W 3pYYHHM Ta SKICHUM, TOMY IpH JHU3aiH-
MPOEKTYBAaHHI JUTAYOTO OJATY BAXKJIMBUMHM € HE TUIBKM €CTETUYHI, a i eproHOMi4yHi Ta
eKCIUTyaTalliiiHi BUMOTH, a TaKOX 00O0B’SI3KOBUM € BpaxyBaHHS €MOLIHHOTO CIPUHHATTS KOJIBOPY,
dopmu Ta AM3aiHy oATY B LIOMY TuTHHOMO [1-3].

Bimomo, mo Komnekiis e — cucTeMa MOJeNei OAsTy, M0 Ma€ 3aralibHy i/1el0 (aBTOPCHKY
KOHIICTILIi}0) 111010 3aCTOCOBYBAaHUX MaTepialliB, KOJIbOPiB, 0a30BUX ()OPM, CTHIIBOBHUX PIllIEHb TOIIO
[14]. T'onoBHOO 03HAKO KOJIEKIIi € Ti IMiIICHICTD, KA 3a0€3IeUy€EThCS €IHICTIO CTHIIO, 00pasiB,
TBOPYOTO METOAY, KOJIPHOI TaMH, CTPYKTYPH MarepiajiB TOImIO. [HIIOI BaKIIMBOIO O3HAKOIO
KOJIeKIi € i nMuHaMmika — PO3BHTOK IHeHTpainbHOI iaei. Kosekii hopMmyroThcs 3 ypaxyBaHHSIM
ACOPTUMEHTY BUPOOIB; C€30HY; BIKY; KOHKPETHOTO PU3HAYEHHS TOIIIO.
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Bimomo, mio konekmii oAsTy MOAUISAIOTH HA TMEPCHEKTHUBHI, MPOMUCIOBI, aBTOPCHKI Ta
cneniaibHoro mnpusHaueHHs [14]. [lepcriekTuBHI  KOJEKII BTUIIOIOTH MOJHI  TEHACHINT
MaiiOyTHbOrOo ce3oHy. Ilpum po3poOri Konekuid BpaXxoOBYIOTh MPOTHO3M MOAM Ta E€KOHOMIYHOI
cuTyaulii, YMOBHM JKUTTS CIIOXXKMBAa4iB OJATY, JaHi Npo IiXHI KoJipHi mepeBard Touo. Jlo
MEPCICKTUBHUX HAJICKaTh KOJEKIii Takux MoaHux OpenmiB sk Dior, Chanel, Dolce & Gabbana
tomlo. [Ipu BUTOTOBIIGHHI TaKUX peyeil BUKOPHCTOBYIOTHh YHIKaJIbHI Ta JIOPOT1 MaTepiaiu, pydyHy
poOOTYy Ta CIPSIMOBAHHMI TaKHil OJAT HA 3aMOKHOTO cCriokuBava [IpoMHCIIoBI KoseKIii mpu3HadeH1
JUIsI MacoBOTO BHUPOOHHUITBA. [IpOMHCIIOBI KONEKIIi MEHII «roCTpi» B TOPIBHSAHHI 3
NEPCHEKTUBHUMUA. MOJHI TEHJEHII BTUTIOIOTHCS IEPEBaKHO B Marepiajax 1 KOJIPHIM rami.
ABTOpPCBKI KOJIEKIIi BHCIOBIIOIOTH TBOpPUY KOHLEMIiI0 au3aiiHepa. Komekuii cnenianbHOro
NPU3HAYCHHA MPOEKTYIOTh [UIA TEBHUX BHIAJAKIB — HANpUKIAA, Koyekuii ¢opmenoro abo
HIKIJTBHOTO OJIATY.

[TpoekTyBaHHS AMTSYMX KOJICKIIH TaKOX 0a3yeThCsl HA IMOJAHUX BHINEC NPUHIMIIAX Ta
MeToaax GOopMyBaHHS KOJEKIN oaary st Aopociux. JIuTsdi KOJeKIii MOXXYTh MPOEKTYBATHCH SIK
B KoJlabopailii 3 KOJCKIISIMH JIJIs1 JOPOCIIHX, TaK 1 IK OKPEMO.

B nmporieci ananizy KOJEKIii AUTIYOTO OAATY PI3HUX BUPOOHHUKIB, BUBHAYCHO JIAHKU KYTIOP,
MpeT-a-MopTe, MPOMUCIOBE BHUTOTOBJICHHSA. B AUTIYOMY 031 4acTO BiOOPaKAIOTHCA MOJHI
TEHJCHLIT OJATY JJs JOPOCIUX, aje OuTsua Mojga — Iie okpema cdepa QemH-iHIyCTpii, sKa
MOCTIHO 3MIHIOETHCS Ta cTa€ Ounblie nporpecuBHO0. KojkeH OyAMHOK MO BBa)Kae 3a HEOOXiIHE
CTBOPIOBATH OKpeMy JIiHil0 oxsry ais aited, Hanpukian, Stella MacCartney Kids, Oscar de la
Renta Childrenswear, Dolce & Gabbana Kids, Lanvin Petite, Fendi Kids, Versace Young, Roberto
Cavalli Junior Toro.

JuTsauuii omsar KYTIOp, SKHH XapaKTEpH3Ye€ThbCs BHUCOKOKO BapTICTIO Ta YHIKAJIBHICTIO,
CTBODIOIOTh BHHSATKOBO JIsi OCOOJMBHX Ta ypouuctux moxmid. Komekmii mper-a-mopte, ski
MPOTIOHYIOTh BiJIOMiI OyJIWHKH MOJI, TaKO>X MAalOTh BHUCOKY IIiHY, TOMY KYIyBaTH iX MOXYTh
J03BOJIUTH COO1 CIIOKMBAdi MEBHOIO CErMEHTY. B KOJeKIisiX cy4yacHHX Ju3aifHepiB 4YacTo
TPAIUIAIOTHCST KOJIEKIIi OMATY, B SKHX 3YCTPIYAIOThCS 3MEHINEHI abo Jemo BUIO3MIHEHI Kormii
nopociux mopeneit (puc. 1). Hanpuknax, Baby Dior, Chanel Kids, Gucci Kids, Ralph Lauren
Children, Anna Sorel Family, Viktor Anisimov Ta iHmi. IcHYHOTH TakoX MapKH MacOBOTO
BUPOOHUIITBA, SKI BHUITYCKAIOTh CY4YacCHUH OMSAT, IO BIAIMOBIJAa€ OCTAaHHIM TEHICHIISIM Ta Mae
JOCTYITHY I[IHOBY MOJITHKY. Taki MapKu TpENCTaBJICHI y 0ararbox KpaiHax Ta KOPHUCTYIOTHCS
nonyJspHicTio, Hanpukiaaa, Next, Benneton, Zara Kids, Chicco, Mothercare, H&M Kids, Adidas
Originals Kids Toro.
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Puc 1. IIpukaam OAHAKOBUX AUTSYHMX TA JOPOCIUX MOJeJIel Oasry
openay Dolce & Gabbana ce3ony S/S 2017 [15]

[TpoanamizyBaBIIu KOJEKIlii auTsadoro oasary oyauakis moau Dior, Chanel, Dolce&Gabbana
TOIO, MOKHa 3pOOWTH BHCHOBOK, IO MOJIET JaHMX OpEH/IB 3HAYHO JOPOXK4Yi TMOPIBHSHO 3
BUPOOAMU MOJIHUX TOPrOBUX MapOK CEpeHBOr0 KiIacy, SKi MaroTh TaKy X SKIiCTh Ta BiAMOBIAAIOTH
cioxxuBuuM BuMmoram. Toprosi mapku H&M, ZARA, Gulliver Tomo Brano KomirolTh BUPOOU
MPEJCTaBIICHI 3a3HAYEHUMH BHILE OyIMHKaMU MOJ] Ta KOPUCTYIOTHCS MOMYJISPHICTIO Y CIIOKHBAUiB
[16].

Cran guts4oi Momu B YKpaiHi MOKpallyeThcs B TOPIBHSHHI 3 IHIIUMH poKaMmH. Taxi
YKpaiHChKI MOJHI OpeHau mutsdoro oaary sk Miracle Me, Piaf, Ramie ta iHmi BHTOTOBISIOTH
SIKICHWM Ta 3JJaTHUH CTBOPUTH BUCOKY KOHKYPEHIIIFO OJST JIs AiTel. AHami3 mux OpeHaiB MoKa3as,
10 MPOCKTYBAHHS OAATY B IIUX KOJICKI[ISX Ta B KOJEKINSNX 3aKOPJAOHHUX OYIMHKIB MOJI € CXOXKHUM
3a TAKUMH [TOKa3HUKAMHU K TKaHUHH, (hopMa Ta MOKpiil oAATy, IPUHTH 1 03100ICHHSI.

VY Mmexax IOCTiIKeHHs MPOBENCHO aHKeTHe onmuTyBaHHA cepen 100 GarbkiB Mmicta Kuesa,
KOTp1 MalOTh AiTel BiKOM BiJ 4 10 7 pokiB Ha TeMy: «lIpiopuTeTu MpH MOKYIILI JUTSUOTO OAATY» 1
3p0o0JIEHO TaKi BUCHOBKH. BinbuIicTh 0aThKiB MPU MOKYIII AUTAYOTO OJATY 3BEPTAIOTh yBary He Ha
BapTiCTh BUPOOY Ta OpeHj, a Ha SAKICTh HOro BUroTOBIEHHS. [1070BHMHA 3 ONMUTAHUX BBAXKAE, IO
IWTHHA, SIKA BISTHEHA SIK MAJICHbKUN JOPOCIHHN, BUTIISAAE JOCUTHh CTUIIBHO Ta Cy4acHO HA BiIMIHY
BiJl 3BUYANHUX «IUTIINX» 00pa3iB. [lepeBakHa OUIBIIICTh OATHKIB KY€ OJST JJIsi CBOIX JITEH B
TOPriBEIbHUX Mepekax MpuOIM3HO pa3 Ha Micsub. Maibke 80% OaTbKiB IpH MOKYMI OJATY IS
CBO€1 TUTHHH PETEIHHO CIIAKYIOTh 32 CHPOBUHHHUM CKJIAZIOM TKaHWHH, 3 SIKOi BUTOTOBJICHO BHPIO.
He nuBnsunce Ha MOJHI TEHJIEHIII1, OATHKH B MEPILY YEPry CXUIISIOTHCS 10 KOM(MOPTHOCTI OZSTY, B
KUl Oyzie BOSTHEHA iX nuTHHA. Pe3ynbTaTi aHKETHOTO OMMUTYBaHHS MOJAaHO HA pucC. 2.

CporosHi auTsya Moja — 1€ OKpEeMHUH HampsM B MOJi, caMOCTiiiHa 1 He3aJexHa JIaHKa
¢demH-iHAYCTpii. BU3HAaueHO, MO AWTSIYAa MOJAA MPOTHO3YETHCS HA OCHOBI TEHACHIINA MOIM IS
nopocimux. JuTsaui MOAHI TpeHAM HACHIAYIOTh TEHACHIT Ui JOpPOCIHX, ajie JAemo Yy
BHJIO3MiHEHOMY BUTJISIAL. [IporHo3yBaHHS AUTA4Y01 MOAM BiIOYBAETHCS BIIOBIIHO 10 3arajlbHUX
TEHJICHIIIH Y CYCHIBCTBI. € AyMKa, 10 CyYacHi JITH 3 KO)KHUM MOKOJIIHHSM CTalOTh PO3YMHIIITUMHU
Ta PO3BUHEHIMIMMH BiJ CBOiX NOMEPEIHUKIB, 110 BIUIMBAE HA IXHE CIPUUHATTA CBITY 1 OIATY
30kpema. HaBiTh MoaHi OyAMHKH, BiUyBalOuM I1HHOBAI[IMHMN BIUIMB HAa Cy4YacHE >KUTTS,

HaMararoThCsl IHTETPYBATH 1€ B CYYaCHUHN TUTSYUN OJIAT.
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Jursaunii ogsir AKHX BUPOOHUKIB
Bu naiiyacrime kynyere ?
VYkpaina
(10%)

Kuraii )
(23%) €Bpongiiceki OpeHan
(67%)

Jle 3a3Bu4aii Bu kynyere ogar
JJI51 CBOET AUTHHH 7

Sk yacro Bu kynyere oasr aiaa iurtunm ?

Pa3 na 2-3 TikHI

(23%)
HA CE30H
(47%)
Pas Ha
(30%)

Ha wo Bu B nepumy 4epry 3Bepraere ypary
NP MOKYNUi ANTAYOr0 oaAry ?

Ha miny
Ha punky 0
(13%) (8)

Ha BifinoBigHICTE
MOJHHM TEHICHI}

B 6penjio (10%)
MarasHH QpriBe’abHIX
(20%) epexax

Ha skicth BUTOTOB-
neHns /(82%)

MarasuHax
(25%)

Bu 3BepTa€Te YBary Ha CKJIaJ TKAHHHH
NPH MOKYI U 0AATY ISt AHTHHH ?

Yu nonobdacrnes Bam BaAraTu cBoio IHTHHY
B KOMil0 Mojeieii fopocsioro ogsary ?

He posymitocs
Ll Hi

0
Ha upomy (3%) (10%) He npunato
1IbOMY 3HaYEHHS

(23%)
NYIO OZpa3y, He 3BepTaroun
, SIKIIIO pid crojtobanack

(12%) My»e CTHIIEHO
(47%)
Tak Hi
(75%) (30%)

Puc. 2. Pe3yabTaTn onuTyBaHHs 6aThKIB aiTei

Cepen HaiBiqOMIMMX OYIWHKIB MOJH, SIKI TIPEICTABHJIA CBO1 KOJICKIIli TUTSYOTO OJATY B
ce3oni S/S 2017, Bapro Bimmitutu Dsquared2, Kenzo, Missoni, Zara, H&M, Monnalisa Jakioo,
Moncler, Mohtercare, Massimo Dutti, Roberto Cavalli, Chicco, Gucci, Fendi, Burberry, Armani,
Chloe, Dolce & Gabbana, Lanvin, Blumarine, Stella MacCartney, Ralph Lauren, Versace, Christian
Dior Toro.

OCHOBHOIO TEHJICHII€IO B AUTAYMA MOJII € BUKOPUCTAHHS «IOPOCIUX» MOJAEICH OnIiry B
o3l U JAiTed, Ha BIAMIHY BiJl BUKOPUCTAHHS CYTO AMTAYMX MoJeneil 3 300pakeHHAM
MyJIbTUIUTIKAIAHUX TepoiB. ['0JloBHA yBara B JUTAYOMY OIs31 MpHAUIEHA TKAaHWHAM, IO
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3a0e3neuyroTh rapHi Tiri€HiuHi BIaCTUBOCTI oaaTy. [lu3aiiHepy BUKOPUCTANIN [T KOJEKIIH TOHKUN
THOH, M'IKy 0aBOBHY 200 cyMilll 0aBOBHU 3 €1aCTaHOM, BEIOP, IEHIM, BEJIbBET, IITOBKOBI TKAHUHH.

BiniiiimoB B MUHYJEe TpeHJ Ha HaJAMIPHO SICKpaBi KOJIpPHI pIlIeHHS B JUTSYOMY ons3i. B
MO/Ii TTAaCTEJbHI 1 MPUPOHI KOJIBOPH, IO 3YCTPIYAIOTHCS, HANMPHUKIAL, B nuTsA4iid konekuii Chloe.
Oco011MBO MOAHUMH € KPEMOBUH, TIICOYHHH, M'sIKI BIATIHKYA T1PYMYHOTO 1 JTUMOHHOTO, TIEPCUKOBUH,
0J11/10-0JTaKUTHU, OJTMBKOBHH Ta 1HIII KOJBOPH.

OmHUM 3 TOJIOBHUX TPEHIB € BUKOPHCTAaHHS O0axpOMH, IIKIpSHHUX JIETalel, TIEYBOPKY Ta
MEpeXXHBa, 10 MOYKHA CIIOCTEpiraTH, HANMPHKIaA, y Kamcym Mini Miss Openay Missoni, B siKii
3allpONOHOBAHO OJIAT JJIS IBYATOK, IO € aJIalTOBAHOIO BEPCi€l0 KIHOYOTo ofsary. MoaHuMmu B
ce3oni S/S 2017 € acuMeTpuyHH Kpii, BOJAHHW, prolIi, OAHTH, aruliKailii, BUIIMBKA, mip's i
MeTanieBa (ypHITYpa, MO MOXHA CIOCTEpPIraTH B KOJICKIISIX AUTSAYOTO OJIATY TAaKUX MOJHUX
oynunkis sk Monnalisa, Massimo Dutti, Gucci [17].

Bigsepro mutsdi BizepyHkKH B ce30Hi S/S 2017 mocTymuiamcs MICHEM I[JIKOM JTOPOCIHM
npuHTaM. ['padiuHi opHaMEHTH, 300pa)K€HHS TBAapWH, KIITHHKA, CMYXKa, NMPUPOJIHI MOTHBHU B
TKaHWHAX — MOJIHA TEHJCHIlISA, SKa CIIOCTEPIraeThbcs SK JOPOCTid, TaKk 1 B AUTSIYIA Momi. 3
CMYTacTUX TKaHWH BHUTOTOBJIICHO Mozem kosekiii Jean Paul Gaultier. IlikaBumu € mpuHTH, SKi
BUKOPHCTAHO MPH BUTOTOBIICHHI BHpoOiB konekilii openay Dolce&Gabbana Kids - crumizosani
300pakeHHsT pUOOK, MOpO3HMBA, KAKTYCIB 1 aMEpUKAHCHKUX KOBOOIB, repajibJMUHOI CHMBOJIIKU
tomo [15]. AkTyalbHUM € 3aCTOCYBaHHSI aHIMaJiCTUYHUX 300pa’kKeHb, IO BUKOPUCTAIM B CBOIX
kosekiisx Openn Mothercare ta 6ynunok moau Roberto Cavalli. MoaHi TeHIEHII B AUTAIOMY
ons3i cezony S/S 2017 mogano y tabu. 1.

Y Mexax ITOCTiKeHHS] BUKOHAHO aHaJli3 3aKOHOMIpHOCTeH (popMyBaHHS KOJIEKIIIT AUTIYIOTO
onary Ha mpukiani anamizy Openny Dolce&Gabbana mis miteit cezony S/S 2017 p. bpenaom
CTBOPEHO TPHU KOJICKIIi: IJIs MIBYATOK Ta XJIOMYHUKIB (10 10 poOKiB); HOBOHAPO/KEHUX; KOJICKIIIO
Mini Me, B siKiif IpeACTaBJICH] 3MEHIIIEHI MiHI-Bepcii YOJIOBIUOT Ta KIHOYOI JiHIT OJITY IS AiTeH
Ta TAaKUH K€ O1AT U X OaThbKIB.

[lig yac aHami3zy KOJEKIiM OpeHJy MpOBEIEHO aHAIOTiI0 MIX JUTIYUM OISATOM IEBHOTO
CE30HY Ta JOPOCIMMH MOJEISMHU 1 BCTAaHOBIEHO MOMIOHICTh MK HHMH, BHU3HAYEHO OCHOBHI
TEHJICHIIIT MOJIM, a caMe, aKTyalbHI MOKPOI, CUIyeTH Ta TKAaHWHHU. BU3Ha4eHO, 10 BIJIMB MOJHUX
TEHJCHIIH B IUTSYOMY OJs31 BIIYYBAa€EThCI B OCHOBHOMY B KOHCTPYKTHBHO-ICKOPATHBHUX
eJIEMEHTaX, TKAHUHAX 1 KOJIbOPaX.

Po3rnsiHyTO acopTHMEHT MarepiaiiB, sIKi BUKOPUCTOBYIOTHCS ISl BUTOTOBJICHHS JUTSYOTO
OJIATY, BiJJI3HAYEHO BIIMIHHOCTI B TIr€HIYHUX BJIACTHUBOCTSIX Ta MOJIOHICTh Y 30BHIIIHBOMY BUTJISII
TKAaHWH TIOPIBHSHO C TKaHWHAMH JJII MOJENEU OJSTY JUIsl JOPOCTUX. BUTOTOBJICHHS JUTSYOTO
OJTy TOTpedy€e BHKOPHCTAHHS HATypaJbHUX TKaHUH a0 TakuX, SKi OyAyTh MiATpUMYBaTH
KOM(OPTHUN MIKPOKIIMAT MiOAATOBOTO mpocTtopy. [IpoaHanmizyBaBIIM AUTAYI KOJEKIIi MOJHUX
openniB Dior, Chanel, Dolce&Gabbana cezony S/S 2017 Tomio, BU3HAYEHO, IO KOJEKIT JIiHIT
Baby moBHICTIO TOTPUMYIOTBCS TITi€HIYHUX HOPM Ta BUMOT O BHUTOTOBJICHHS OJATY, a KOJIGKLIi
ninii Kids wacrimne irHOpyrOTh Tiri€HIYHI BUMOTH JIJISl 3aJI0BOJICHHSI €CTETUYHUX MOTpeOd BHPOOIB
[16].
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Tabnuys 1

OcHoBHi MOHI TeHaeHLil ANTA40I Moau ce30HY S/S 2017

Ctmip TxanuHM KonctpykTusHO- O3no6s1eHHs
JEKOPaTUBHI
CNIEMEHTH
CIIOPTUBHUI HaTypajbHiI 0aBOBHAHI LUIAPKH IPUHTH
«apUCTOKPATU3M TKaHWUHU (JKUHCOBA, BOJIAaHU aruTiKaris
«mojia 80-X poKiB» TUIATTSHA) promi BUIIMBKA

ITpu anamnizi konekuii Dolce&Gabbana nist qiB4aTok Ta XJIOMYMKIB BH3HAYEHO, 110 BOHA
CKJIaaeThes 3 65 00pa3iB st qiBYaTOK Ta 53 00pa3iB A XJIOMYKKIB. BU3HaUEHO, 10 B KOJIEKIIIsIX
s aiBdatok 40% 3aiimarote cykHi, 14% Omy3ku, 12% ¢yroonku, 11% cmignumi, a Bci iHmI
BUpoOM ckianatoTh MeHie 10% kokna. Kosekiis myist XomaukiB MicTuth 11 BuaiB omsry, 28% 3
SKUX ckianaoth Gyroonku, 13% moptu, mo 10% - mrTaHu Ta TipKaKd, BCl 1HINT BHUAW OJSTY
npeacrasiedi menme HDK 10% (puc. 3). Omsar CTBOPEHO BIAMOBIAHO 10 OCTAaHHIX MOJHUX
TEH/ICHII 3 SCKPaBHUMH NPUHTAMH Ta MOJHHUMH KOHCTPYKTHBHO-IEKOPATHBHUMH €JICMECHTAMH:
prolamMu, BOJTaHAMHU, HAKJIAJHUMHU KUIIEHSIMU TOIIO.
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2%
1% 0
11% LLopru HaH(;,TO ITi ilL)?{é)KH

5%,

Cmigaum
CHNoOpTHBHI IITAaHU

DyT00IKU
14% 10%
Biy3ku 40% IlITann
CykHi
13% A
12% LllopTu TosncroBku
OyTOoIKH 34 » o
Ibkuacn — 10% =~ S0 Hxemnepn Tenickn 5% sy, 5% Kyprku
1T Kaxern [Tono Copomat CBiTHIOTH
Hisuarka Xomuuku

Puc. 3. Po3noain acoprumenty qursunx kojekuii Dolce&Gabbana ce3ony S/S 2017

[IpoananizyBaBIIM KOJIEKIIiIO, BUSBICHO, 110 BOHA IPOMOHYE SK €JE€TaHTHI BOpaHHS JUIs
0COOMBUX BHUMNAAKIB, TaK 1 MOBCAKACHHI CydacHi oOpa3u, BUKOHAHI 3 BUKOPHCTAaHHSIM MOPCHKOT
TEMAaTHKH, TPOIYHUX MOTHUBIB, CKJIEKTUKH. CiiJ 3a3HAYUTH, 110 B KOJICKIi BHKOPHCTAHO
MOEHAHHS PI3HUX 00’€eMHHX (OPM Ta MOJHUX CHIIYETIB, KOHCTPYKTUBHHX JIHIN Ta 4JcHYBaHb.
Takum unmHoM, auTsya Kouekilis Dolce&Gabbana cesony S/S 2017 po3BHBaEeThCs y TOMY K
HampsMi, IO 1 JOpocia, aje Mae€ BIJIMIHHOCTI B KOHCTPYKTHBHO-ICKOPAaTHBHHUX €JIEMEHTaX,
CHJTyeTHHUX (popMax.

Ha mifcraBi mpoBeneHUX JAOCHIKEHb PO3POOIECHO KOJEKIIII0 OATY JUISl IBYATOK Ta KIHOK,
00’exToM HaTxHEeHHS K01 € «family 100k», ToOTO ofsr myIst miTel, AKi BAATalOTHCS B KOIIl MOJeIIei
UL OpociuX. 3 ypaxyBaHHSM MOIHHMX TEHJACHIIH Ta TIPOBENEHUX JOCIIIKEHb MO0
MIPOTHO3YBAaHHS aCOPTHUMEHTY KOJIEKIIIH TUTSIOTO OJATy po3podieHo eckizu 30 Mozaenel KoJekiii
MpeT-a-mopTe, sAKa MIiCTUTh O0yn3bko S0 BUpoOiB. Kosekiis momiieHa Ha Karcyinu, KOXKHa 3 SIKUX
po3po0iieHa 3 ypaxyBaHHSM TMpPHU3HAYEHHS 1 MICTHTh MOAIOHI 00pasu «mama-mouka». Omsar s
JIBYATOK Ta >KIHOK CXOXKHH MK COOOIO 3a BUKOPUCTAHMMH TKaHMHAMH, aCOPTUMEHTOM BHPOOIB,
CIIIYeTOM, KOHCTPYKTUBHUM PIIICHHSM Ta 03700JICHHSIM. BUTOTOBIEHO LIICTh MOJIENEH KOJEKIIii,
AK1 MPEICTaBICHO HAa MDKHApOJHOMY KOHKypcCl Mojoaux nu3aiiHepiB «Iledepcbki kamTanm» (M.
Kuis, KHYT/I, 2017 p.) mix Ha3BOW0 «#MalleHbKUN-10pOCHii». Mojieni BUKOHaHI 3 HaTypaJbHUX
TKaHUH B MMacTeNbHil rami. 3araJbHUN BUIIISL KOJEKIiT PEICTaBICHO Ha puc. 4.
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Puc. 4. Moaeni koaekuii « MajieHbKuii-qopocaunii» (aBropu T. Boromasiok, O. IcaeB)

BucnoBku. [TpoanasnizoBaHo KOJEKIIii JUTSYOTO OJTY BIAOMHX OpEHIIB, BUKOHAHO aHAII3
(dbenrH-pruHKa TUTAY01 MOJIM, BU3HAYECHO CYYacHI TCHACHIIIN AUTIY0i MOJM Ta MpaBwiia GopMyBaHHS
Konekuid omary y crum «family look». IlpoBeneno aHKeTHe ONMTYBAaHHS CIIOKMBAYiB Ta
BU3HAYECHO MOTPEOH CIIOKUBAUIB Ta iXHI MPIOPUTETH MPH BHOOpPI AuTAYOro onsry. [IpoananizoBaHo
KOJIKIIT cBiTOBUX OpeHniB Ha npukiani oOpenny Dolce&Gabbana cezony S/S 2017 ta BH3HaYeHO
OpPUHIUIHN (POpPMYBaHHS ACOPTHMEHTY KOJIEKLINH AuTsdoro onsary. Ha ocHOBiI aHamizy MOTHHX
TEHJCHIIIH, mpaBwiI (HOpMyBaHHS ACOPTHUMEHTY KOJICKI[H MpeT-a-mopTe Ta MOTped CIOKHBAYiB
JTUTSYOTO OJIATY PO3POOJIECHO KOJICKITIIO OJIATY IS AIBYATOK Ta JKIHOK y ctuii «family looky, siky
MPEACTABICHO HAa MIKHAPOAHOMY KOHKYpC1 Mojonux nu3aitHepiB «lleuepcrki kamranm» (M. Kuis,
KHYT/, 2017 p.).
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MMPOTHO3MPOBAHUE ACOPTUMEHTA COBPEMEHHbBIX KOJIEKIIUIA JETCKOI
OJIEXKIbI
HCAEB A.*, BOTOMA3IOK T.*, [IAIIKEBUY K.*, TEPACUMEHKO E.*, TKAUYK O.**

* -~ “ “ -~
Kuesckuii nayuonanbhulii ynugepcumen mexnHono2utl u Ou3atina
** Onmuro-mexanuyeckuil konneodic Kueeckozo HayuonanwHozo yrusepcumema umenu Tapaca Lllesuenxo

Llens. onpedenenue npunyunog Gopmuposanusi u NPOSHOIUPOBAHUSL ACCOPMUMEHMA KOIIEKYUll
0emcKotl 00e2#cObl Ha npumepe OPeHO08 MUPOBO20 YPOBHSL.

Memoouka. ucnonib3068an CpaGHUMENbHLIN AHANU3 KOJLIEKYUL 0emcKoU 00edcobl U 00exHcobl 0/
83POCTbIX, AHKEMHDBIL ONPOC.

Pezynomamol. npoananuzupo8anvl KOMLEKYUU OemCKol 00edcObl U38eCMHbIX OPeHO08, NPOBeOEH
aHanu3 peuwn-polHka 0emcKoi MoObl, ONPeOeseHbl COBPEMEHHbIE MEHOCHYUU OemCKOU MOObl U Npasuld
hopmuposanus Koanexyuii 00excovl ¢ cmuae «family looky. Ilpoeedén anxemuulii onpoc nompebumens ¢
yenvio onpedeneHusi NPUOPUMemos npu evloope demckoil odedxicovl. Ha ocrnose ananuza KoiieKkyuil Mupogbix
Openoos onpedenenvi NPUHYUNDBL POPMUPOBAHUS ACCOPIMUMEHMA KONEKYULL 0eMCKOU 00eHCObl.

Hayunaa noeusna. onpedeneHvl npunyunsvl nPOSHOUPOSAHUS U (POPMUPOBAHUSL ACCOPMUMEHMA
KOMNEKYUU OemcKOU 00eHCObl.

Ilpakmuueckana 3HAYUUMOCHY. HA OCHOBE AHANU3A MOOHBIX MEHOEHYUl, NPasul GopmuposaHusl
accopmumenma  KOANeKYull npem-a-nopme u nompedOHOCMel nompeoumensi O0emcKou  00erHcobl
paspabomana KowieKyus 00excowvl 0 desouex u swcenwun 6 cmuie «family 100k».

Knrouesvie cnoea. oemckas odedncoa, KONNeKYUsl, NPOSHOZUPOBAHUE ACCOPMUMEHMA, MOOHbLE
MeHOeHYUU.

PREDICTION ASSORTMENT CONTEMPORARY COLLECTIONS CHILDREN'S
CLOTHING
YISAEV A., 'BOGOMAZYUK T., 'PASHKEVICH K., 'GERASIMENKO E., >TKACHUK O.

Kiev National University of Technologies and Design
*Optical and Mechanical College of Taras Shevchenko National University of Kiev

Purpose. to determine the principles of formation and forecasting range children collection clothes
on the example of world-class brands.

Methodology. used comparative analysis of collections of children's clothing and apparel for
adults questionnaire.

Findings. to analyze the collection of children's clothing known brands, The analysis of children's
fashion market, identified the current trends of children’s fashion and the rules for the collection of clothes in
the «family look» style. Conducted a questionnaire survey of the consumer in order to determine priorities
in the selection of children's clothing. Based on the analysis of collections of world brands, the principles of
forming an assortment of collections of children's clothing are defined.

Originality. defined principles of forecasting and formation of assortment of children's clothing
collection.

Practical value. based on the analysis of fashion trends, the rules of formation of assortment of
collections ready-to-wear and children's clothing needs of the customer designed a collection of clothes for
girls and women in «family look» style.

Key words. children’s clothing, collection, forecasting of assortment, fashion trends.
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